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PUBLIC  LISTING

IAB MIXX  
AWARDS (GOLD)

NEW NSW 
HQ  $ 1 M + SALES / MTH

SINGAPORE 
OFFICE REPRESENT MEDIA 

LAUNCH

 $ 1 M + SALES / MTH
DELOITTE FAST 50

QLD OFFICE

MOBILE MEDIA SUMMIT:
MOBILE MAFIA AWARD

DELOITTE ASIA PACIFIC  
TECHNOLOGY FAST 500
DELOITTE NEW ZEALAND  
FAST 50
TV SYNC LAUNCH  
 $ 1 M + SALES / MTH

AKL OFFICE
 $6.5M RAISED
 CERTIFIED B CORPORATION GLOBAL FINALIST
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BEST FOR 
WORKERS
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CREATIVE HONOREE
WEBBYSPARTNERSHIP WITH NATIVO
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2013 2014 2015

HIGHLIGHTS FOR YEAR ENDING 
MARCH 2015
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MAR MAR MARMAY MAYMAY JUL JULSEP SEPNOV NOV

 To be the leading independent 
mobile advertising company 
across Australia, New Zealand and 
Southeast Asia.

 To foster a workplace culture 
where people not only build great 
advertising campaigns, but also 
great character.

 Amazing advertising outcomes

 Incredible creativity

 Brilliant service

OUR COMPANY AMBITIONS

OUR COMMITMENT TO BRANDS

 Integrity

 Vitality 

 Heart

 Achievement

 Continuous improvement

 We’re mobile advertising veterans,  
established in 2010

  Our strong trading relationships  
with global media agencies and  
brand advertisers

  Our leading geographic and  
demographic targeting technologies  
optimise advertising investment  
i.e. we know what mobile advertising  
works, and how to package it up to  
agencies/brands as attractive and  
effective ad campaigns

OUR PERSONAL VALUES

WHAT GIVES SNAKK A COMPETITIVE EDGE?
  Our long-term relationships with  

domestic, regional and global  
mobile publishing partners

  Our ability to sell mobile media  
globally, in the right app/site at  
the right time, for the most  
competitive price, in an automated  
(or ‘programmatic’) manner

  Our globally award-winning mobile  
advertising creative and technical  
production team
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FROM 
THE CHAIR

TODAY WE ARE A MUCH STRONGER, 
HEALTHIER AND MATURE BUSINESS.

We’ve come a long way in the two years since we listed 
as a small start-up. Today we’re a much stronger, 
healthier and mature business fuelled by consistent 
revenue growth across multiple regions, strong talent 

—— DEREK HANDLEY, 
Chair and Co-Founder

and market-leading technology. We’ve demonstrated 
that we are capable of successfully executing our 
long-term growth strategy in a fast-moving industry. 

During the past year we have continued to build up 
our team and develop a culture which is absolutely 
critical to our success and to the building of a 

valuable business for all stakeholders. Earning a 
top spot among all certified B Corp companies for 
having created some of the highest quality jobs in 
the world for the second year running is testament to 
this. Getting this right in our ever-changing industry 
is really important; it builds loyalty, history, and 
expertise in what is still a relatively new industry 
where strong customer relationships are still a key 
driver of growth. 

A special thank you to former director Tim Alpe 
for his support and vital input as an experienced 
entrepreneur and challenging voice at the Board 
table throughout the past year, along with my 
fellow directors Michelle and Malcolm. Also, a warm 
welcome to Martin Riegel, who brings a unique global 
technology business pedigree and valuable experience 
to the Snakk Board. Martin’s counsel will be vital as we 
enter a phase of growth and scale that is very different 
from where we were in 2013.

To best meet our needs as we make this transition, we 
will further evolve the board over the coming year. It’s 
our goal to bring on great new board talent with the 
industry experience and aspirations to move us past 
the $10 million revenue mark, and build upon our entry 
into important new markets in Asia.

In last year’s annual report I mentioned exploring 
strategic options that could create greater value for 
our stakeholders. These included listing on the ASX 
and possible investments or acquisitions. In the last 
twelve months we have engaged capital advisors in 
Australia, assessed market consolidation options in 
Australia and New Zealand and modeled the pros and 
cons of an ASX listing.

What has become clear is that while Snakk fulfills 
the technical requirements to list on the ASX, it is 
currently in our best interests to focus on building up 
a stronger revenue base before such a listing could 
deliver compelling benefits to Snakk shareholders.

The Board and management will continue to 
investigate a variety of development strategies for 
the company, and will keep you informed when and if 
anything transformative comes to fruition. 

As we start 2016 we feel confident about our ability to 
grow and expand our footprint across Southeast Asia 
while continuing our momentum across the Australian 
and New Zealand markets. With mobile advertising 
experiencing continued strong year-on-year growth, 
the Asian regional market opportunity remains 
huge for our business and one for which we are well 
positioned to capitalise on. 

Onward!

WITH MOBILE ADVERTISING 
EXPERIENCING CONTINUED STRONG 
YEAR-ON-YEAR GROWTH, THE ASIAN 
REGIONAL MARKET OPPORTUNITY 
REMAINS HUGE FOR OUR BUSINESS 
AND ONE FOR WHICH WE ARE WELL 
POSITIONED TO CAPITALISE ON. 
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CEO’S REVIEW
—— MARK RYAN, 

Group CEO

Gross sales revenues from April 
2014 to March 2015 increased 
40% year-on-year, from  
NZD $7,056,106 to $9,860,520

The last financial year was one of contrasts, 
challenges and opportunities. The business continued 
to evolve and grow quickly, and to keep pace with this 
rate of change we made significant investments in 
the first half of the year. These were very much about 
Snakk ‘growing up’, and laying the foundations for 
the company’s next stage of growth. Our investments 
included expanding into Southeast Asia, hiring new 
talent into every part of the business, launching a new 
regional business division, strengthening our creative 
offering, and introducing exclusive technologies and 
partnerships in our markets.

All of these first half investments in building and 
future-proofing Snakk led to an annual cash usage 
that was far in excess of previous financial years. In 
the second half of the year however we delivered 
much improved performance, strongly increasing 
both revenue and gross margin, and validating our 
overall longer-term growth strategies. This cycle 
of investment and return, as we grow to scale and 
eventual profitability throughout the region, is entirely 
dependent on skilled execution.

Investing In Asian Expansion

Southeast Asia’s revenue is picking up speed rapidly 
and we are operating as an Asia Pacific business in 
terms of where we are delivering our advertising for 
the region’s top global brands. Southeast Asia is an 
extremely important market for Snakk. The company 
will see its centre of gravity shifting there as mobile 
advertising revenues continue to grow in a region 
boasting hundreds of millions of smartphone users.

Pleasingly, gross sales from our first foray into Asia 
grew six fold from the first half to the second half 
of the year. The Singapore-based headquarters ran 
campaigns for global brands as diverse as Unilever’s 
Paddle Pop and Lux, Visa, Ikea, McDonald’s and 
Airbnb. These campaigns extended into Asian regions 
as diverse as Korea, Japan, Vietnam, Malaysia, India 
and Macau,as well as venturing into Brazil, Mexico and 
the United Arab Emirates.

We intend to grow into more Asian regions and we 
are looking at a variety of ways to scale the company 
quickly into this market. Partnerships, joint ventures and 
merger and acquisition activities are all possibilities in a 
burgeoning regional mobile advertising market.

Investing In Talent

During the year we sought to grow our existing 
people, upgrade talent where required and increase 
headcount where greater depth in resources was 
required. We added new sales talent to the New 
Zealand, Sydney, Melbourne, Singapore and Brisbane 
offices. Our creative, ad operations and technology 
teams also grew their capability.

Due to the increased complexity of the business, we 
expanded the Group Executive leadership team to 
include new roles, including a Group Ad Operations 
Manager and a Group Technology Manager. We also 
secured the services of an internationally award-
winning Creative Director to drive the quality of our 
creative product. This level of creative talent is a rarity 
amongst our competitors, and immediately helped us 
to differentiate in market.

Investing In Technology, Operations & Innovation

Snakk has a long pedigree of bringing innovative 
mobile advertising technologies to market, keeping 
ourselves a step ahead of the pack. Our reputation 
for delivering results is second to none in a highly 
competitive market. The year saw us introduce a 
market-first mobile technology in the Asia Pacific 
region; TV Sync, which dynamically matches mobile 
ads with TV commercials. This included a Southern 
Hemisphere first-to-market launch campaign for 
Peugeot Australia. We also signed a preferred 
partnership agreement with Nativo, bringing an 
award-winning mobile native advertising platform to 
Australia and New Zealand. Our rapidly evolving and 
unique programmatic trading capabilities allowed us 
to secure agency partnerships across the region.

We made investments into our internal operations, 
processes and infrastructure. More effective agency 
and workflow management systems were developed, 
leading to significantly increased efficiencies 
within the business. Our operational processes 
were overhauled to meet the enormous increase in 
campaign volumes and complexity over the previous 
two years. Once again our execution was absolutely 
key, and our internal teams performed admirably to 
manage change in a high-pressure environment.

Revenue Growth

Our revenue continued to grow even as we saw new 
competitors enter our markets, and as we worked 
hard to execute on our various business strategies. We 
were able to deliver several million-dollar gross sales 
months, including almost NZD $1.5 in December 2014. 
Our largest sales period in the company’s history was 
Q3, FY2015, with more than 47% of last financial year’s 
entire gross revenues generated in just this quarter.

Marketers are rapidly shifting their budgets to mobile 
media as they see that consumers are overwhelmingly 
choosing mobile as their primary online experience. 
Advertiser interest in our new mobile ad formats and 
innovative targeting technologies that allow brands 
to go ‘beyond the basic banner’ rose dramatically in 
the second half of the year. Industry forecasts make 
it clear that brands are going to invest more in mobile 
ad campaigns than ever before, and much of the hard 
work undertaken within the business early in the 
financial year is now reaping rewards out in market.

Margin Growth & Cash Usage

We saw a dramatic improvement in our key business 
fundamentals between September 2014 and March 
2015. Gross Margin lifted 58% from the first to the 
second half of the year from 32% to 51%, a highly 
encouraging result off the back of Snakk’s early 
commitment to investing in people, technology and 
systems. Nevertheless the net loss for the year was 
$4.2m, up from $1.8m the previous year.

As a result of our increased efficiencies, our cost 
management and stronger Gross Margin there was 
a marked decrease in cash usage between the first 
six months of the year and the second. This led to 
a reduction of over $1.2m capital utilised between 
the first and second halves. Due to the improved 

commercial performance in the second half of the 
year, the ongoing capital requirements of the business 
have reduced significantly.

Ending the year with $2.5m  
in cash and cash equivalents, 
with an additional NZD$1.3m 
rolling debt facility

Concluding Comments

Market conditions have evolved enormously over the 
past year, with our media agency partners feeling 
increasingly pressured to prove to brands that they 
can present them with the best mobile creative and 
advertising technology available. Snakk is an integral 
part of this mobile advertising landscape.

We will continue to deliver the improved outcomes 
from the second half of the financial year; keeping our 
costs under control, increasing our gross margins, and 
driving revenue. The company is continuing to pursue 
the optimal mix of capital raising avenues, and will 
release its plans on this in due course.

We are in the midst of an incredible market opportunity. 
We’re determined and focussed on making Snakk Media 
a truly successful mobile advertising company; one that 
brand advertisers desire to do business with across the 
APAC region now, and over the long-term.

As always, we thank you for your support.
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Brand advertisers need to connect with consumers 
on their mobile devices. They have to be strongly 
represented or risk losing their relevance to mobile 
users. This pressure is also being felt by online 
publishers, who have seen their audience shift rapidly 
from the desktop computer to mobile devices. They 
must convert these mobile audiences into revenue, 
and quickly.

This fast-evolving requirement to connect millions of 
mobile consumers with advertisers and publishers has 
created an enormous market opportunity for Snakk. 
Traditional media agencies are choosing to partner 
with cutting-edge mobile specialists such as Snakk 
Media. Snakk’s combination of experience, mobile 
advertising technology, trading partnerships and 
talent is extremely difficult to replicate.

ABOUT

Since 2010 Snakk has been on a mission to enable 
the world’s leading brands and advertising agencies 
to find and reach their customers who are using 
apps, games and social media on their smartphones, 
tablets, phablets and other mobile screens. 

Today Snakk is a market-leader that allows advertisers 
to access data-driven mobile audience profiles, 
location targeting and award-winning creative.  Snakk 
brings a constantly evolving portfolio of world-class 
mobile advertising technologies into market, resulting 
in highly-targeted campaigns that reach the right 
group of mobile users, with the right interests, at the 
right time and place.

WHAT WE DO

In 2013, Snakk was one of the first public companies 
in the world to meet the rigorous social and 
environmental performance standards required to 
become a certified B Corporation.  For the second year 
running, Snakk has been named one of the world’s 
‘Best for Workers’ employers from amongst a 1,200 
strong community of Certified B Corporations around 
the world.

SNAKK CONNECTS GLOBAL 
ADVERTISERS WITH MOBILE USERS

MEDIA AGENCIES

SMARTPHONETELEVISION

TABLETRADIO

PHABLETNEWSPAPER

DESKTOP

BRAND ADVERTISER

When you combine Snakk’s expertise in product innovation, ad technology and creative quality you’re rewarded 
with campaigns for the most prestigious brand advertisers in the market. Snakk has successfully run mobile 
advertising campaigns for numerous global and local brands.

WHO WE WORK WITH
TOP 100 GLOBAL & LOCAL ADVERTISERS

SNAKK’S PLACE IN THE MARKET
Major domestic and global brands wishing to advertise 
their products and services have traditionally 
employed a ‘media agency’ to help them determine 
when and where they should place their advertising 
across television, radio, print, outdoor and desktop 
(non-mobile) digital media channels. Media agencies 
have developed considerable expertise selling these 
types of media channels over a long period of time.

However the global adoption of smartphones and 
tablets has been rapid to say the least. In the last few 
years mobile usage has exploded globally. People 
use their mobile devices to research, price check 
and purchase products. They use millions of different 
mobile apps for business, fun and everything in 
between.

Media agencies and brands engage and 
pay Snakk to develop the mobile strategy, 
creative and technology that allows them 
to connect with mobile users. Snakk is 
paid every time it successfully targets and 
delivers a brand’s ad across networks of 
mobile websites, apps and games. 

HOW SNAKK GETS PAID
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 We apply a custom ‘place layer’ over a 
particular area - for example a shopping 
mall, industrial building area, a beach or 
tourist attraction.

 This allows us to target audiences based 
on where they are in real-time, or based 
on where they have been previously with 
their mobile device. 

 This high-quality place data enables us 
to refine our advertising so that mobile 
consumers are targeted precisely.

 This drives excellent advertising 
campaign results.

HOW DOES OUR  
GEO LOCATION 
TECHNOLOGY WORK?

SNAKK 
TECHNOLOGY

We build the smartest behavioural audience segments to reach the right mobile users, in the right place, at the 
right time. Snakk’s audiences are ranked on accuracy and refined by additional targeting parameters. We overlay 
client and third party data to create precise audience pools that individual advertisers can engage, re-target 
and easily rebook for future campaigns.

Snakk’s smart products and platforms enable us to deliver smartphone, tablet & cross-screen advertising 
campaigns in unique and innovative ways.

OUR ‘SMARTS’ SET US APART

SMART AUDIENCE

CONTENT
Context, behaviours

ATTRIBUTES
Demo, device, OS, wifi, 
carrier, day, time, settings

RANGE OF MEDIA PRODUCTS TO TARGET AUDIENCES THROUGH DATA

SNAKK WORKS WITH 
BRANDS TO BUILD A UNIQUE 

AUDIENCE PROFILE 

LOCATION
Live & historical

SOCIAL SIGNALS
Following, sharing 
commenting, watching

SMART AUDIENCES & RETARGETING

Targeting and re-targeting based on locations, at key points in time, delivers highly relevant advertising that 
in turn drives substantially higher returns for advertisers.

SMART GEO LOCATION
CUSTOM PLACE & LOCATION RETARGETING

Geo-location is a key component of any mobile 
campaign, and Snakk offers advertisers a number 
of location solutions that make mobile geo-location 
campaigns deliver strong results for advertisers.

Examples of how smart geo targeting could be applied:

 Target auto owners who frequently visit 
dealerships or service centers.

 Target users who have been to Bondi Beach.

 Target users who are frequently on  
the golf course.

 Target users who reside in particular suburbs 
before and after working hours.

5-7PM

3-5PM
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What is it? - TV Sync is a multi-screen 
product to match mobile campaigns with TV 
commercials.

How does it work? - Our tech automatically 
seeks out video signatures of commercials 
during live TV broadcast and identifies the video 
signature of a brand’s TVC to programmatically * Source: Nielson Digital Consumer Report 2014

INTELLIGENTLY SYNCING 
MOBILE ADS WITH TV 
COMMERCIALS

trigger mobile ads that serve simultaneously 
to the audience profile of a brand’s campaign 
inside the real-time moment of sync.

Why this? - 80%* of smartphone  
and tablet owners use their devices while 
watching TV. 43%* of this simultaneous use is 
to ‘fill time during ad breaks’. This presents a 
huge opportunity to strengthen a brand’s TV 
campaigns with mobile.

TV SYNC

TRUE NATIVE

TV

PRINT

OUTDOOR SNAKK GRID

DIGITAL CROSS SCREEN

SMART IN-BANNER VIDEO

INTERACTIVE PREROLL/ 
IN-STREAM ADS

ZERO LOAD HD VIDEO

 Smart scalable video
 Formats configured to device 

& display environment

 Zero load time technology
 Super sharp HD quality

Snakk’s mobile video offering vastly improves ad performance for advertisers.

Mobile video is one of the fastest growing areas of mobile advertising. Snakk’s video offering focuses on 
delivering the most seamless premium video experience on mobile today. Snakk offers a wide range of video 
formats including HD, interactive, pre-roll, in-banner plus many more. We combine these video formats with 
sequential ad serving to deliver branded content with remarkable precision.

Social Media represents an enormous opportunity 
for mobile advertising. The vast majority of users 
access their social platforms via mobile devices. 
Snakk optimises social media campaigns for mobile 
screens to deliver superior campaign outcomes for 
advertisers.

Our unique technology allows us to gain insights on 
the behaviours of social app users; who they follow, 
what they comment on and their sharing habits. By 
leveraging these mobile social signals, Snakk makes 
smarter real-time decisions on audience accuracy, 
campaign optimisation and final results.

SMART VIDEO FORMAT

SMART SOCIAL

HD & INTERACTIVE, PRE-ROLL, IN-BANNER

FOLLOWING, SHARING, COMMENTING, WATCHING...

Making mobile extend and enhance TV, digital and print media.

Cross Channel Integrations are Snakk’s cutting-edge mobile products that work seamlessly with the more traditional 
media channels such as television, desktop digital and print. We have assembled a best-in-class mobile technology 
portfolio that enable advertisers to amplify, attribute and re-market to their customer base as they move between 
Smart Screens, TV, Outdoor, Print, Radio, and Desktop. TV Sync and True Native are two of our most recent unique 
innovations that have earnt brand and media attention, and are delivering strong advertiser outcomes.

SMART CROSS CHANNEL INTEGRATION
TV, DIGITAL, PRINT

Innovation in action - TV Sync

Snakk has earnt a reputation for consistently bringing innovative mobile products into the Australian and New 
Zealand markets. In early 2014 Snakk was approached by a fledgling startup, Impulse Screen Media. Snakk worked 
closely with the ISM team to develop a unique offering, culminating in the launch of TV Sync in December 2014. This 
mobile offering was a first in the Southern Hemisphere, and has proven to be a high-profile differentiator for Snakk.
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A MOBILE CAMPAIGN 
EXPLAINED

1.  Fashion-savvy women’s mobile audience profiles 
were targeted.

2.  Ads appeared in fashion and style-related apps and 
sites (the category-leading ASOS app is shown here).

3.  Ads were geo-targeted to run within major metro 
shopping centres in all states.

4.  Ads included HD video content that could be 
played and shared.

5.  Users could take a picture of themselves (or use  
an existing one) while wearing a Daffodil Day pin. 

6.  The picture was inserted and could be re-sized 
into a branded Daffodil Day design.

7. The final picture could be shared on social 
networks including Facebook, Twitter or Pinterest.

In addition to sharing their Daffodil picture with friends 
on social networks, viewers of the ad could also:

8. Click to make a call to the Daffodil Day team.

9. Make a donation via their smartphone.

10. View a map showing the stall closest to them,  
to buy merchandise and/or donate.

7.

10.

6.

9.

5.

8.

4.1. 2. 3.

NEW SOUTH WALES CANCER COUNCIL
2014 DAFFODIL DAY MOBILE AD UNIT
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Snakk’s mobile creative division complements 
what Snakk and Represent Media offer brand 
advertisers and premium publishers. Bred from a 
close relationship with Snakk Media, Snakk Create 
has grown from one designer who created simple 
standard banners and rich media units to accompany 
media campaigns in 2010, to an in-house creative 
agency with a team that offers creative strategy, user 
experience design, technical capabilities & HTML5 
production. Snakk’s rich, transfixing ad formats 
combined with live data-driven content deliver the 
most advanced solutions for engaging and converting 
customers.

In the last 12 months the Snakk Create team has had 
its work recognised as a 2014 APAC MMA Smarties 
Finalist, and most recently in the prestigious 2015 
Webby Awards as an Official Honoree.

At Haptic Generation our research team scours the 
Internet for news, trends, facts and figures about how 
Australians, New Zealanders and the rest of the world 
engage with their smartphones and tablets.

Snakk’s sales teams, agency partners and brand 
advertisers are regularly supported through the 
provision of the following services, focussed solely on 
the mobile sector:

 Market research

 Industry insights

 Education & white papers

 Mobile strategy 

Articles and research from the Haptic Generation 
team is regularly published on Twitter via @hapticgen.

SNAKK CREATE

HAPTIC GENERATION

THE  
MOBILE 
OPPORTUNITY

Mobile technology is continuing to change the way 
users consume media, the way businesses are built 
and the way brands advertise to reach consumers on 
their mobile devices. 

RIGHT PLACE, RIGHT TIME

IN AN ASTONISHINGLY SHORT TIME 
MOBILE DEVICES HAVE CHANGED 
OUR LIVES AND ANY NUMBER 
OF INDUSTRIES, PARTICULARLY 
ADVERTISING.

The original iPhone was launched in mid-2007, the 
first Android smartphone in late 2008 and the first 
iPad in mid-2010. In an astonishingly short time mobile 
devices have changed our lives and any number of 
industries, particularly advertising. New mobile 
technologies are appearing regularly - in our vehicles, 
on our wrists, our whitegoods and in our clothes.

Snakk Media is one of a very small number of true 
mobile advertising industry veterans. We’ve been part 
of this amazing mobile advertising evolution since the 
earliest of days, and have successfully navigated a 
fast-moving sector for over 5 years. Most excitingly, 
the growth and change we’ve seen to date is going to 
be dwarfed by what is to come over the next 3-5 years. 
The forecasts and trends for mobile advertising globally 
- and particularly in Asia - are creating significant future 
growth opportunities for Snakk Media.

FULL-CYCLE MOBILE 
ADVERTISING COMPANY
In addition to Snakk’s core mobile media technology 
offering, there are several other specialised mobile 
divisions that contribute to Snakk’s success in market.

 REPRESENT MEDIA
In September 2014 Snakk launched Represent Media, 
a division of Snakk Media, to sell advertising space for 
premium publisher titles appearing on mobile apps 
and websites. 

Represent Media has a single mission - to deliver the 
most powerful solution for mobile publishers using a 
full suite of mobile, tablet and native ad formats.

Represent Media is continuing to add new, well-known 
titles to its stable of premium mobile publishers. This 
year we signed media publishing giant CBS Interactive 
(CBSi) to sell the premium ad inventory available on 
their Asian mobile titles across 12 countries. During 
the same period, the Represent Team signed one of 
Australia’s largest independent publishers Conversant 
Media, which includes The Roar, Techly and Lost at E 
Minor; along with TuneIn, Rdio Music Streaming Service, 
Carsguide, Concrete Playground, and Skyscanner.

Momentum continues to build for this division of 
Snakk, as premium publishers in Australia, New 
Zealand and Southeast Asia respond to the massive 
shift of their audiences to mobile by choosing 
Represent Media to sell their mobile inventory.
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Snakk has been an ‘in-app’ mobile 
advertising specialist since it first opened 
its doors in 2010. Over 80% of Snakk’s 
advertising occurs within apps, and it’s 
expertise and app targeting technology is 
market-leading and heavily in demand by 
global brand advertisers.

Mobile applications (apps) now completely dominate the amount of time users spend on their smartphones. 
With almost 90% of mobile web traffic occurring via apps, expertise in advertising within apps is critical to 
brand advertisers.

However advertising effectively within apps is no easy task. Users choose a variety of different apps for their social 
networking, messaging, news, games, sports scores, weather, dating, finance… and much more. It is a significant 
technical challenge to connect advertisers with the right app users, in the right place and at the right time.

APPS RULE  
THE MOBILE WORLD

TIME SPENT USING MOBILE  & TABLET APPS 
VERSUS MOBILE WEBSITES

TIME SPENT

89% APPS

11% MOBILE WEB

CURRENTLY ALMOST 90% OF MOBILE 
TRAFFIC OCCURS WITHIN MOBILE APPS.
SNAKK IS AN ‘IN APP’ MOBILE 
ADVERTISING SPECIALIST.

source: 
http://www.nielsen.com/us/en/reports/2014/an-era-
of-growth-the-cross-platform-report.html

Global mobile advertising is also:

 Now growing 6x faster than desktop digital 
advertising

 Forecast to rise to US$68.2bn by 2017, 
compared to US$25.8bn in 2014

 Estimated to be 36.8% of Internet ad 
expenditure, and 11.3% of all ad expenditure  
by 2017

 Forecast to contribute over 50% of growth in 
total ad spend between 2014 and 2017

In 2014, almost three quarters of the global population 
had a mobile phone. Of these global mobile phone 
owners, 60% had smartphones capable of surfing the 
internet and using apps.

In the US in 2014, print had 4% of time spent in media, 
with 18% of ad spend. Mobile had 24% of time spent, 
with only 8% of ad spend.

MOBILE DRIVES  
AD SPEND GROWTH

sources:  
ZenithOptimedia Advertising Expenditure Forecasts December 2014 - http://www.zenithoptimedia.com/wp-content/uploads/2014/12/
Adspend-forecasts-December-2014-executive-summary.pdf

Mary Meeker, 2015 Internet Trends - http://www.kpcb.com/internet-trends

GLOBAL TOTAL AD SPEND IS ESTIMATED 
TO REACH US $545 BILLION IN 2015

GLOBAL DESKTOP DIGITAL ADVERTISING 
GROWTH IS SLOWING, TO APPROX 11% 
YEAR-ON-YEAR

MOBILE ADVERTISING GLOBALLY IS 
FORECAST TO GROW BY AN AVERAGE OF 
38% A YEAR BETWEEN 2015 AND 2017
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AUSTRALIA & NEW ZEALAND

sources:  
Mobile Ad Spend to Top $100 Billion Worldwide in 2016, 51% of Digital Market - http://www.emarketer.com/article.aspx?R=1012299

PricewaterhouseCoopers: Global entertainment and media outlook 2014-2018

Massive growth in Australia mobile advertising

 Online advertising market experienced record 
revenues in calendar year ending 2014 growing 
by $640m to $4.6bn.

 Overall online advertising grew 16.1% in the 12 
months ended 2014.

Australia and New Zealand continue to grow strongly, particularly the Australian market. Levels of smartphone 
ownership are very high, and mobile ad spend in Australia has consistently ranked in the top 10 globally. 
Australia is forecast to maintain this level of expenditure until 2018.

MOBILE ADVERTISING REVENUE - ANZ A$M
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 Mobile internet advertising in Australia is 
forecast to grow on average per annum by 
21.8% between 2014-2018.

 Mobile internet advertising in New Zealand 
is forecast to grow on average per annum by 
27.7% between 2014-2018.

With populations in the hundreds of millions, 
rapid adoption of smartphone technology, and 
an under representation in mobile ad spend, 
Snakk’s first Southeast Asia office based in 
Singapore is set to take advantage of this 
significant growth opportunity.

SOUTHEAST ASIA IS 
WHERE OUR SCALE WILL 
BE REALISED.

The rapid adoption of mobile technology in Southeast 
Asia has provided local and international brand 
advertisers with new opportunities to interact with 
their consumers. By embracing the unique aspects 
of mobile technology, the Southeast Asia region has 
rapidly approached parity with consumers in more 
developed countries. As in Australia, the US and the 
UK, Southeast Asians are now constantly connected 
through their mobile phones and are highly Internet 
savvy. In many of these regional markets their 
smartphone is their only Internet-connected device, 
and is considered indispensable as a result.

Meanwhile, the advertising industry in this region 
has seen few truly unique media options available 
to brands. Suddenly new mobile technology is being 
rapidly adopted by the majority of consumers. 
This opens up a major new channel for advertising 
engagement. Brands in the region are now being 
challenged to better understand mobile technology 
and how it impacts their marketing strategy, as 
consumers in the region have shown that they are 
open to interacting with brands via mobile given the 
right context, the right message and at the right time.

Southeast Asia offers Snakk a strong growth 
opportunity via its existing footprint, new offices  
and local acquisition opportunities.

SOUTHEAST ASIA

28.3

52%

AUSTRALIA - NEW ZEALAND

592

623

SOUTHEAST ASIA

29% 91

SOUTHEAST ASIA SIGNIFICANT POTENTIAL

POPULATION (M)

ACTIVE MOBILE SOCIAL USER PENETRATION

MOBILE AD SPEND 2015 (A$M)

sources:  
PricewaterhouseCoopers: Global entertainment and media 
outlook 2014-2018. World bank indications, Google: Our Mobile 
Planet, Interactive Advertising Media

 Massive population (over 20 x Australia).

 Increasing internet access primarily through 
mobile devices.

 Significant scope for digital and mobile  
ad spend growth.
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OUR VISION  
AND STRATEGY

Snakk’s vision is to create the largest independent 
mobile advertising specialist across Australia, New 
Zealand and Southeast Asia.  Snakk has four strategic 
imperatives in place to achieve this:

 Command authority with top brands and 
agencies at the media planning table

 Achieve leadership through use of the 
world’s best mobile technologies and award-
winning creative

 Gain regional scale and expand footprint 
through M&A

 Develop an ambitious, high-performing team 
who love working for Snakk

Command authority with top brands and 
agencies at the media planning table

Brands and agencies need established mobile 
experts to solve their business problems. The shift of 
advertising spend to mobile devices is happening so 
fast that specialists like Snakk are highly sought after.

Snakk’s route to market is to develop trusted 
relationships with brands, either in conjunction with 
agency clients or directly, in order to help them 
better understand the value that mobile advertising 
strategies can add to their business performance. This 
in turn will build loyalty to Snakk.

Achieve leadership through use of the world’s 
best mobile technologies and award-winning 
creative

Investment in mobile advertising and marketing 
technologies to deliver ads that are more relevant and 
drive better results for advertisers is core to Snakk’s 
competitive advantage. The role of emotive, powerful 
and inspiring mobile creative has also become 
increasingly important for advertisers.

In order to succeed as market leaders, Snakk needs 
to differentiate by weaving technology and creative 
together in a way that removes complexity, creates 
unique IP for Snakk and delivers strong commercial 
outcomes for advertisers.

Gain regional scale and expand footprint 
through M&A

A leading market position in Australia and New 
Zealand will allow Snakk to influence how the local 
mobile advertising market develops. This will drive 
increased ad spend towards Snakk’s mobile ad 
technologies and creative offering.

There is also a first-mover opportunity in Southeast 
Asia where smartphone and tablet adoption is 
growing exponentially. Brand advertisers in these 
markets are rapidly shifting their ad spend to 
mobile, where a population of over 500m people are 
increasingly using smartphones for their Internet 
access. M&A activity in this market will propel Snakk 
well beyond organic growth.

Snakk will target Southeast Asian digital media 
agencies with strong digital media capabilities, talent, 
and long-term relationships with brands. Snakk can 
integrate its specialist mobile technologies, creative 
capability, leadership and experience to aggressively 
grow mobile advertising revenues for our M&A partners.

GREAT 
BUSINESSES 
DON’T BUILD 
THEMSELVES!
Develop an ambitious, high-performing team 
who love working for Snakk

Snakk sets an ambitious performance agenda for its 
people, framed within a rapidly evolving industry. It 
needs talented staff who are adept at understanding 
the fast-changing needs of advertisers and agencies, 
with the support of management, to suggest and 
try new solutions. Snakk also needs people who 
can identify, assess, develop and go-to-market on 
opportunities – whether they be technology-focussed, 
commercially-oriented or a mix of both.

Snakk has to ensure that it operates in a way that 
attracts and retains the talented people it needs to fulfil 
its agenda, particularly as the industry is likely to face 
severe talent shortages. A strong and unified culture 
across all locations will be vital for talent retention.

—— MARK RYAN, 
Group CEO

“I REALLY BELIEVE IF YOU WANT 
THE BEST PEOPLE TODAY, YOU NEED 
TO FOSTER AN ENVIRONMENT THAT 
ALLOWS THEM TO BE SUCCESSFUL, 
HAPPY AND HEALTHY AT WORK AND 
IN LIFE. THIS CAN EASILY FALL BY 
THE WAYSIDE WHEN A COMPANY 
GROWS RAPIDLY, BUT WITHOUT OUR 
PEOPLE, SUSTAINABLE GROWTH IS 
IMPOSSIBLE.” 
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With over 20 years of business management experience Mark has an enviable track 
record of achievement in executive roles across a mix of international, Asia-Pacific 
and Australian businesses. These organisations have included private & public IT, 
professional services, advertising agencies and digital media companies.

A technology fan since 1983 when he sold his beloved motocross bike and bought 
a Commodore 64, Mark has always had a knack for pulling things apart and 
putting them back together again so that they went faster. This skill has served 
him well in his professional life.

Mark’s career has included a number of industry firsts; he was the first Chief 
Operating Officer for Ogilvy Australia, Australia’s largest advertising agency. 
Prior to this Mark completed the agency restructure of Havas Australia and was 
made Chief Operating Officer, another newly-created role and a first for the 
Havas global network. He was the first ‘digital business specialist’ to move into a 
C-level role in the Australian arm of a global network advertising group. He has 
previously held executive roles at an ASX-listed enterprise software professional 
services company, and a NASDAQ-listed global e-commerce business.

He is a Director and founder of several successful companies, and has sat on 
registered charity Boards and Advisory Boards for start-ups. A highly pragmatic 
and open management style has seen Mark succeed across a number of diverse 
and challenging roles. He commenced with Snakk Media in early 2012 as 
Executive Director before becoming Group CEO in April 2013.

MARK RYAN 
Group CEO, Snakk Media  
since April 2013

Martin has a successful and diverse background working with technology and 
its commercialisation. Throughout his career Martin has held both financial and 
operational roles developing strong leadership skills and the ability to harness and 
grow technology ventures.

Martin is currently a principal at Broadfield Advisory which helps companies develop 
and implement business plans and strategies from growth phase through to exit. 
More specifically, Martin works as CEO/Director of UbiquiOS Technology, Chairman 
of Aeronavics, Director of Cemplicity, Chairman of Mixquake, Director of Broadbell 
Technologies, Director of Vizzybell, and with FarmIQ, Serato, Foster Moore and as an 
external reviewer for Callaghan Innovation.

Prior to founding Broadfield, Martin served as CEO at Biotelliga (sustainable 
biocontrols) and as COO/CFO at NextWindow, the global industry leader in optical 
touch screens. Martin helped NextWindow grow to over $46M (USD) in revenue and to 
a well structured, highly profitable and efficient enterprise. Martin played a lead role in 
engineering the sale and successful exit of NextWindow.

In his career Martin has worked across the technology sector, starting with a stint as a 
software developer, and working ten years at Intel and 15 years in smaller organizations 
($0-50M US). To date he has successfully raised approximately $100M US in debt and 
equity from venture capital, strategic investors, banks and other sources.

Martin holds a BBA from the University of Notre Dame and an MBA from Indiana 
University. Born in Washington D.C, Martin moved to New Zealand with his family in 2006.

Michelle is a seasoned strategist and team leader who thrives on working with inspired 
and inspiring people. Her core strengths lie in bringing clarity in strategic direction 
to support better business outcomes, and aligning teams to drive change and action. 
These skills have proved particularly useful to her directorship within the fast-paced, 
high growth mobile advertising industry.

Michelle’s career started in the financial services industry, working first for Morgan 
Stanley as an investment banking financial analyst in Melbourne, New York and 
Singapore, before moving to Orange to join their group strategy and investor relations 
team based in London. During this time, Michelle built a strong knowledge of the 
telecommunications and media sectors in various geographies, and a wealth of 
experience in managing teams, before moving closer to home to join Spark New 
Zealand. She is currently General Manager, Group Strategy for Spark New Zealand, 
where she has responsibility for group strategy, pricing and product economics.

Michelle sits as a Trustee on Mind Warriors Community Trust, and is actively involved in 
the Springboard Trust as a facilitator. Michelle holds degrees in Arts (Pure Mathematics) 
and Law from the University of Sydney, and now lives in Auckland with her husband and 
four young sons.

With over 23 years of accounting and corporate governance experience across both 
public and private sector companies, Malcolm is highly skilled at leading finance teams 
in the implementation of effective governance models.

Malcolm qualified as an accountant in South Africa, working initially for Ernst & Young, 
before arriving in New Zealand in 2003. He is a member of the New Zealand Institute 
of Chartered Accountants and has held various roles as Group Financial Controller and 
Chief Financial Officer in both the public and private sectors in New Zealand. 

Today, through his consulting business, The Virtual CFO, he works with a range of listed 
and private businesses assisting finance teams in delivering governance and financial 
reporting to the relevant stakeholders.

As a Company Secretary for both NZSX and NZAX listed Companies, Malcolm has 
a thorough understanding of the NZX listing rules and is responsible for Corporate 
Governance initiatives. He has worked in industries as diverse as financial services, 
forestry and manufacturing. Current and former NZX clients include Snakk Media 
Limited, Cooks Global Foods Limited, SeaDragon Limited and NZF Group Limited.

MALCOLM LINDEQUE
Director, Snakk Media  
since May 2015

MARTIN RIEGEL
Director, Snakk Media 
since June 2015

MICHELLE KONG
Director, Snakk Media  
since January 2013

In 2001, Derek founded one of the first strategy and technology companies in 
the world specialising in helping Fortune 500 brands navigate the mobile world. 
The Hyperfactory was cited as Entrepreneur Magazine’s “Top 100 Brightest 
Ideas of 2010” and Brandweek’s “10 Biggest Ideas of 2008,” and was acquired by 
Meredith Corporation in 2010 (NYSE:MDP).

This led to Derek winning several awards recognising his success in business including 
New Zealand Herald Business Leader of the Year, Ernst & Young New Zealand ‘Young 
Entrepreneur’ of the Year, PWC Hi-Tech Young Achiever of the Year, and a Sir Peter 
Blake Trust Leader. He has also been named one of the most influential technology 
people in New York, making the list of the ‘Silicon Alley 100’ in 2011.

After co-founding Snakk in 2010, he was appointed its inaugural Chair and 
executive advisor to take it public and position it for sustained growth. He has 
served in that capacity since the company listed on the NZAX in March 2013.

In December 2011, Derek Handley donated two years of his life to work with Sir Richard 
Branson, Arianna Huffington, Unilever CEO Paul Polman, former Puma Chairman 
Jochen Zeitz, and many others as the Founding CEO of The B Team – a global 
leadership collective aimed at driving business to work better for the needs of not just 
profit, but of people and our planet to meet the challenges of the 21st century.

In 2014, Derek founded a charitable trust that seeks to prototype new ideas fusing 
financial and social outcomes for a more sustainable, socially progressive world.

Derek is also a Board Director at Sky Television, New Zealand Arts Foundation 
Trustee Adjunct Executive Professor at AUT University, and an Astronaut-in-
Waiting at Virgin Galactic.

DEREK HANDLEY
Chair and Co-Founder  
of Snakk Media

SNAKK LEADERSHIP
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BUSINESS 
WITH PURPOSE

OF BORROWERS 
ARE WOMEN

SNAKK’S LOAN

Snakk Media was the only public B Corp in the world, 
and the only company in Australasia, to make the 
2015 ‘Best for the Workers’ list for the second year 

MicroDreams helps micro entrepreneurs launch 
or expand small businesses that are needed in 
their communities through the provision of small, 
unsecured loans, as low as US$150. As their 
businesses grow, the microentrepreneurs repay their 
loans, and the funds are lent to others who are in 
need of economic support. In this way, the funding is 
recycled, and the economy of a community improves.

As part of our treasury management and social 
impact strategy, in December 2013 Snakk invested 
NZD$200,000 of our treasury funds to the MicroDreams 
Foundation in the form of an interest bearing loan, not 
unlike a bank term deposit.

HILMA BUKA
Micro Entrepreneur
Business:  
Sewing, Sewing Class
Location:  
Honiara, Solomon Islands

BEST FOR WORKERS

MICRODREAMS PARTNERSHIP

DATA FOR MICRODREAMS FIJI AND SOLOMON ISLANDS

$200,000
CLIENTS

AVERAGE 
LOAN SIZE 
DISBURSED

INDIVIDUALS 
IMPACTED BY  
SNAKK’S LOAN

(CLIENTS + FAMILY MEMBERS)

393 

1,960

1.290 LOANS DISTRIBUTED  
TO DATE (1.5 YEARS)

BY THE END OF 
THE 2 YEARS 
MICRODREAMS 
EXPECTS TO 
DISBURSE 1,725 
LOANS
REPAID LOANS ARE 
RECYCLED INTO 
NEW LOANS TO 
OTHER DESERVING 
ENTREPRENEURS

Hilma Buka, 49, is an industrious entrepreneur who strives for success in life. She 
lives 1.5km away from Honiara city with her three sons and her husband.

As a skilled tailor, she had always dreamed of starting her own business to leverage 
her sewing skills. Hilma carried out a few odd sewing jobs at home, however she 
believed she had the potential to do more.

With her first micro loan Hilma bought a new sewing machine and purchased 
material to commence her own business. With two subsequent micro loans and the 
accompanying support and financial education, she has since opened an outlet in 
one of the busiest commercial areas of Honiara. Apart from carrying out her sewing 
business, Hilma also offers sewing classes to teach other women to sew.

Hilma intends to build upon her passion for creating successful businesses by helping 
others – particularly single mothers and other under-privileged women in her country 
- to utilize their time and talents to create their own sustainable small businesses to 
improve their family’s living standards.

MICRODREAMS HAS PROVIDED WOMEN LIKE ME, WITH 
OPPORTUNITIES TO IMPROVE OUR LIVES, OUR FAMILIES, 
AND THEREFORE ENTIRE COMMUNITIES.”

“

—— HILMA BUKA, 
Micro entrepreneur

SNAKK MEDIA WAS THE ONLY PUBLIC B 
CORP IN THE WORLD TO MAKE THE 2015 
‘BEST FOR WORKERS’ LIST

running. This index honours the top 10 per cent of 
more than 1,200 Certified B Corporations from over 
120 industries.

To make the list Snakk was benchmarked across a 
range of criteria, including its health and wellness 
programs, parent-friendly flex-time and leave policies, 
salary compensation and benefits, professional 
development and company ownership opportunities.
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STATEMENT OF CORPORATE 
GOVERNANCE
The objective of the Group is to enhance shareholder 
value. The Board considers there is a strong link 
between good corporate governance policies and 
practices and the achievement of this objective. The 
Board has adopted a corporate governance policy, 
which is available at the Company’s offices.

The directors are responsible for reviewing and 
maintaining the corporate governance principles of 
the Group and consider that they do not materially 
differ from the principles set out in the NZX Corporate 
Governance Best Practice Code, which the Board has 
implemented.

BOARD OF DIRECTORS
The business and affairs of the Group are managed 
directly by the Board of Directors or by the executive 
of the operating subsidiaries under the direction of the 
Board. In particular the Board:

• establishes the long term goals of the Group and 
strategic plans to achieve those goals;

• reviews and adopts the annual budgets for the 
financial performance of the Group and monitors 
results on a monthly basis;

• ensures preparation of the annual and half-yearly 
financial statements;

• manages risk by ensuring that the Group has 
implemented adequate systems of internal controls 
together with appropriate monitoring of compliance 
activities; and

• works with management to create shareholder 
value.

The Board consists of three non-executive directors 
and one executive director. Michelle Kong, Malcolm 
Lindeque and Martin Riegel are independent directors. 
Derek Handley and Malcolm Lindeque provide services 
to the Company, in addition to their role as director, 
via a contracting arrangement between the Company 
and interests associated with Mr Handley and Mr 
Lindeque.

The Board generally aims to meet monthly on a formally 
scheduled basis. All available information relating 
to items to be discussed at a meeting of the Board 
is provided to each non-conflicted director prior to 
that meeting. One third or the whole number nearest 
one third, of the directors retires by rotation at each 
Annual Meeting. The directors to retire are those who 
have been longest in office since the last election.  
Directors retiring by rotation may, if eligible, stand for 

re-election. A director appointed since the previous 
Annual Meeting holds office only until the next Annual 
Meeting but is eligible for re-election at that meeting. 
Under the rotation policy Michelle Kong offers herself 
for re-election at the next Annual Meeting.

Each director has the right to seek independent legal 
and other professional advice, at the Group’s expense 
with the prior approval of the chairman, concerning 
any aspect of the Group’s operations or undertakings 
to assist in fulfilling their duties and responsibilities as 
directors.

The Board has two standing committees, namely audit 
and remuneration. Other committees are formed for 
specific purposes and disbanded as required.

AUDIT COMMITTEE
The current members of the committee are Michelle 
Kong and Malcolm Lindeque.

The audit committee provides a forum for the effective 
communication between the Board and external 
auditors. The committee reviews the annual and half-
yearly financial statements prior to their approval by 
the Board, the effectiveness of internal control and 
management information systems and the efficiency 
and effectiveness of the audit functions.

The committee generally invites the Group’s 
accountant and the auditors to attend audit 
committee meetings. The committee also meets 
with and receives regular reports from the auditors 
concerning any matters that arise in connection with 
the performance of their respective roles, including 
the adequacy of internal controls.

REMUNERATION COMMITTEE
The Board as a whole undertakes the role of 
remuneration committee given the small size of  
the Board.

The Board reviews the remuneration packages of 
all directors and the senior management team. The 
Non-Executive Directors approve the remuneration of 
Mr Handley, who is also an executive director and a 
member of the remuneration committee.

The packages of the employees and contractors of the 
Company and its subsidiaries, which consist of base 
salary and incentive schemes (including performance-
related bonuses) are reviewed with due regard to 
performance and other relevant factors.

NOMINATION COMMITTEE
The Board as a whole undertakes the role of 
nomination committee given the small size of the 
Board. The Board reviews the composition of the 
Board annually to ensure that the Board comprises 
a majority of non-executive directors, with an 
appropriate mix of skills and experience.

The terms and conditions of the appointment of 
directors are set out in a formal letter of appointment 
that deals with the following matters:

• duration of appointment; role of the Board; timing 
and location of Board meetings, and expected 
time commitment; remuneration including timing 
of reviews; committee involvement; Board and 
individual evaluation processes;

• outside interests including other directorships; 
dealing in company shares;

• induction and development processes; access to 
independent professional advice; availability of 
liability insurance; and confidentiality of Group 
information.

CODE OF ETHICS
As part of the Board’s commitment to the highest 
standards of behaviour and accountability, the 
Group adopts a code of ethics to guide executives, 
management and employees in carrying out their 
duties and responsibilities. The code covers such 
matters as:

• responsibilities to shareholders;

• relations with customers and suppliers;

• product/service quality;

• protection of Group assets;

• employment practices; and

• responsibilities to the community.

An interests’ register is maintained for the Group 
in which the particulars of certain transactions and 
matters involving the directors must be recorded. 
The interests’ register is available for inspection at 
its registered office. When a director has declared 
an interest in a particular entity, as a shareholder or 
director, the declaration serves as notice that the 
director may benefit from any transaction between the 
Company and the identified entity.

The Board has adopted a specific policy for directors, 
senior staff and other insiders for trading in the 
Company’s securities. Compliance with this policy is 
actively managed and a director must declare to the 
Board any interest in a transaction with the Company, 

any relationship that might compromise his or her 
ability to act independently from management and any 
conflicts of interest that are potentially detrimental 
to the Group. All directors and senior management of 
the Company are familiar with the Company’s “Insider 
Trading Policy” that relates to dealing in securities by 
directors and employees. 

SHAREHOLDER COMMUNICATION
The board places importance on effective 
shareholder communication. Half year and annual 
reports are published each year and posted on the 
Company’s website. From time to time the board may 
communicate with shareholders outside this regular 
reporting regime. Consistent with best practice 
and a policy of continuous disclosure, external 
communications that may contain market sensitive 
data are released through NZX in the first instance. 
Further communication is encouraged with press 
releases through mainstream media.

The board formally reviews its proceedings at the 
conclusion of each meeting to determine whether 
there may be a requirement for a disclosure 
announcement. Shareholder attendance at annual 
meetings is encouraged.

DIVERSITY POLICY
The Company does not have a formal diversity policy. 
However it recognises the wide-ranging benefits that 
diversity brings to an organisation and its workplaces. 
Snakk Media endeavours to ensure diversity at all 
levels of the organisation to ensure a balance of skills 
and perspectives are available in the service of our 
shareholders and customers.

As at 31 March 2014, the gender balance of the 
Company’s directors, officers and all employees was 
as follows:

Directors Officers Employees

Female 1    (25%) 0     (0%) 9   (29%)

Male 3    (75%) 2 (100%) 27   (71%)

Total 4 (100%) 2 (100%) 31 (100%)
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DIRECTORS’ RESPONSIBILITY STATEMENT
The directors are responsible for ensuring that the financial statements 
give a true and fair view of the financial position of the Company and the 
Group as at 31 March 2015 and their financial performance and cash flows 
for the year ended on that date.

The directors consider that the financial statements of the Company and 
the Group have been prepared using appropriate accounting principles, 
consistently applied and supported by reasonable judgements and 
estimates and that all relevant financial reporting and accounting 
standards have been followed.

The directors believe that proper accounting records have been kept 
which enable, with reasonable accuracy, the determination of the 
financial position of the Company and facilitate compliance of the 
financial statements with the requirements Part 7 of the Financial 
Markets Conduct Act 2013.

The directors consider they have taken adequate steps to safeguard the 
assets of the Company and the Group to prevent and detect fraud and 
other irregularities.

The directors have pleasure in presenting the financial statements, set out 
on pages 43 to 74 of Snakk Media Limited for the year ended 31 March 2015.

The Board of Directors of Snakk Media Limited authorised these financial 
statements for issue on 31 July 2015.

For and on behalf of the Board

Derek Handley
Chair and Director

Michelle Kong
Director

SHAREHOLDER INFORMATION
1. SHAREHOLDER STATISTICS

STOCK EXCHANGE LISTING
The Company’s shares are listed on the NZX Alternative Market (NZAX) operated by the New Zealand Stock 
Exchange.

SHARES ON ISSUE
As at 2 July 2014, the total number of ordinary shares on issue was 265,132,984.

STOCK EXCHANGE WAIVER
No waivers were sought or relied on from NZAX during the year.

DISTRIBUTIONS OF SECURITY HOLDERS (AS AT 25 JUNE 2015)

Shareholders Ordinary Shares

Holding range Number % Number %

1 to 999 1.322 37.39%  213,409 0.08%

1,000 to 4,999 406 11.48% 1,107,127 0.42%

5,000 to 9,999 203 5.74% 1,342,375 0.51%

10,000 to 49,999 919 25.99% 20,825,805 7.86%

50,000 to 99,999 256 7.24% 17,031,977 6.42%

100,000 to 499,999 365 10.32% 62,123,843 23.43%

500,000 to 999,999 34 0.96% 23,263,106 8.77%

1,000,000 and above 31 0.88% 139,225,342 52.51%

  3,536 100.00%   265,132,984 100.00%
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GEOGRAPHIC DISTRIBUTION OF SECURITY HOLDERS (AS AT 25 JUNE 2015)

Country
Holder 
Count

Holder 
Count %

Holding 
Quantity

Holding 
Quantity %

New Zealand  3,379 95.56%   240,999,516 90.90%

Australia  105 2.97%  9,518,402 3.59%

Great Britain  14 0.40%   456,018 0.17%

Hong Kong  5 0.14%  1,849,068 0.70%

USA 8 0.23%   4,036,544 1.52%

Thailand  4 0.11%  7,244,746 2.73%

Malaysia  2 0.06%   1,445 0.00%

Netherlands  3 0.08%  63,209 0.02%

Canada  2 0.06% 440 0.00%

China  2 0.06%  512 0.00%

Switzerland  2 0.06%  10,400 0.00%

Taiwan  2 0.06%  463 0.00%

Vanuatu  2 0.06%  95,363 0.04%

Austria  1 0.03%  15,000 0.01%

France  1 0.03%   256,063 0.10%

Ireland  2 0.06%  3668 0.00%

Italy  1 0.03% 580,687 0.22%

Republic of Korea  1 0.03%   1,440 0.00%

  3,536 100.00%  265,132,984 100.00%

20 LARGEST REGISTERED HOLDERS OF QUOTED EQUITY SECURITIES (AS AT 25 JUNE 2015)

Shareholder
Number of 

shares held
Percentage of 
issued shares

Far East Associated Traders Limited  40,772,634 15.38%

New Zealand Central Securities Depository Limited  27,489,204 10.37%

The Business Bakery LP  10,940,165 4.13%

Forsyth Barr Custodians Limited <1-33>  6,117,540 2.31%

Andrew Richard Jacobs  5,050,000 1.91%

ASB Nominees Limited <A/C 208053 - ML>  4,501,647 1.70%

SIL Long Term Holdings Limited  4,000,000 1.51%

China Scot International Limited  3,224,126 1.22%

Investment Custodial Services Limited <990043238>  2,876,924 1.09%

Leveraged Equities Finance Limited  2,850,326 1.08%

John Handley  2,751,540 1.04%

Trevor Alan Smith  2,354,317 0.89%

Troubadour Holdings Limited  2,331,943 0.88%

The Handley Foundation  2,000,000 0.75%

JBWere (NZ) Nominees Limited <A/C 32198>  1,900,000 0.72%

FNZ Custodians Limited  1,817,732 0.69%

Custodial Services Limited <A/C 16>  1,810,243 0.68%

Bruce Michael Patterson  1,552,834 0.59%

Cadre Investments Limited  1,482,834 0.56%

George Carlo Ozich  1,341,645 0.51%

Total   127,165,153 48.01%

SUBSTANTIAL SECURITY HOLDERS
As at 25 June 2015 the following persons have given substantial security holder notices as shown by the register 
kept by the Company in accordance with section 35C of the Securities Markets Act 1988. The number of ordinary 
shares and the percentage of voting securities set out below are taken from the relevant substantial security holder 
notices.

Shareholder
Number of 

ordinary shares
Percentage of 

ordinary shares
Date of SSH 

Notice

Snakk Trustee Limited 22,711,540 10.99% 21 May 2013

China Scot Limited 11,293,540 4.43% 27 May 2013

Far East Associated Traders Limited 46,598,821 18.29% 27 May 2013

SeaDragon Limited 25,000,000 9.81% 27 May 2013

HPF Investments Limited 21,108,087 8.30% 31 May 2013

Snakk Trustee Limited 19,396,745 7.60% 31 May 2013

Snakk Trustee Limited 16,769,499 6.58% 14 June 2013

SeaDragon Limited 15,000,000 5.71% 22 August 2013

SeaDragon Limited 8,500,000 3.23% 1 November 2013

Far East Associated Traders Limited 41,132,634 15.65% 13 January 2014

HPF Investments Limited (in voluntary liquidation) 15,915,131 6.06% 30 March 2015

2. INTERESTS’ REGISTER
Each company in the Group is required to maintain an interests’ register in which the particulars of certain 
transactions and matters involving the directors must be recorded. The interests’ registers for Snakk Media Limited 
and its subsidiaries are available for inspection at its registered office. When a director has declared an interest in 
a particular entity, as a shareholder or director, the declaration serves as notice that the director may benefit from 
any transaction between the Company and the identified entity.

ENTRIES IN THE INTERESTS’ REGISTER
The following entries were recorded in the interests register during the year:

a. Pursuant to the authority in the Parent company’s constitution, the Company has indemnified Derek Handley, 
Michelle Kong, Malcolm Lindeque and Martin Reigel for liability as directors and officers.

b. Derek Handley entered into a service agreement with the Company pursuant to which he agreed to provide 
certain management and operational services to the Company and its subsidiaries for an annual fee of 
$125,000, which fee includes his remuneration as Chairman of the Board of Directors of the Company.

c. Malcolm Lindeque entered into a service agreement with the Company pursuant to which he agreed to provide 
certain financial management and operational services to the Company and its subsidiaries at an agreed rate.

3. DIRECTORS’ SHAREHOLDINGS
Details of directors’ shareholdings as at 25 June 2015 are set out below:

Beneficially Associated Persons

Derek Handley Shares  -   40,772,634 

Derek Handley Share Options   1,500,000  - 

Michelle Kong Share Options   1,000,000  - 

The term of the options is five years.
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4. DIRECTORS’ REMUNERATION
Details of the remuneration of each Director for the year ended 31 March 2015 is:

2015 2014

$ $

Directors of Snakk Media Limited

D Handley  85,000  125,000 

M Kong  22,500   15,000

T Alpe – Resigned 8 May 2015  22,500   15,000 

 130,000  155,000 

5. DIRECTORS’ AND OFFICERS’ INDEMNIFICATION AND INSURANCE
Snakk Media Limited indemnifies all current directors and officers of the Group against all liabilities (other than 
to the Company or a subsidiary) which arise out of the performance of their normal duties as directors or officers, 
unless the liability relates to conduct involving lack of good faith. To manage this risk, the Group has obtained 
indemnity insurance. The total cost of this insurance expensed in the Company during the financial year was 
$13,973 (2014: $8,425).

6. DIRECTORS’ DISCLOSURES
The Boards of the Group’s subsidiaries are comprised of members from the Board of the Parent. Where 
appropriate for jurisdictional or operational issues, outside directors may be introduced.

Snakk Media Limited Status

D Handley Executive

M Kong Independent, Non-executive

M Lindeque - Appointed 8 May 2015 Independent, Non-executive

M Riegel - Appointed 12 June 2015 Independent, Non-executive

T Alpe – Resigned 8 May 2015 Independent, Non-executive

Agent M Group Limited

D Handley Executive

Snakk Media Pty Limited

D Handley Executive

M Ryan – Appointed 28 January 2013 Executive

7. EMPLOYEE REMUNERATION
During the period employees, including executive directors, within the Group received remuneration, termination 
payments and benefits which exceeded $100,000 as follows:

2015 2014

$100,000 - $110,000  2   - 

$120,001 - $130,000 - 3

$150,001 - $160,000 1   - 

$160,001 - $170,000   1   - 

$170,001 - $180,000 1 -

$190,001 - $200,000 - 2

$200,001 - $210,000   1   1 

$230,001 - $240,000   2   1 

$250,001 - $260,000 1 -

8. DONATIONS
No donations were made by the Company during the financial year ended 31 March 2015.

9. PAYMENTS MADE TO AUDITORS
The auditor for the Group is Staples Rodway. Auditor’s remuneration is disclosed in Note 4 to the financial 
statements.
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INDEPENDENT AUDITORS’ REPORT 
TO THE SHAREHOLDERS OF SNAKK MEDIA 
LIMITED
REPORT ON THE CONSOLIDATED 
FINANCIAL STATEMENTS

We have audited the accompanying consolidated 
financial statements of Snakk Media Limited and 
its subsidiaries (together the ‘Group’) on pages 43 
to 74, which comprise the consolidated statement 
of financial position of the Group as at 31 March 
2015, the consolidated statement of comprehensive 
income, consolidated statement of changes in equity 
and consolidated statement of cash flows of the 
Group for the year then ended, and a summary of 
significant accounting policies and other explanatory 
information.

Directors’ Responsibility for the Financial Statements

The Directors are responsible for the preparation 
and fair presentation of these consolidated financial 
statements in accordance with New Zealand 
Equivalents to International Financial Reporting 
Standards and International Financial Reporting 
Standards and for such internal control as the 
Directors determine is necessary to enable the 
preparation of consolidated financial statements that 
are free from material misstatement, whether due to 
fraud or error.

Auditor’s Responsibility

Our responsibility is to express an opinion on these 
consolidated financial statements based on our 
audit. We conducted our audit in accordance with 
International Standards on Auditing (New Zealand). 
Those standards require that we comply with ethical 
requirements and plan and perform the audit to 

obtain reasonable assurance about whether the 
consolidated financial statements are free from 
material misstatement.

An audit involves performing procedures to obtain 
audit evidence about the amounts and disclosures in 
the consolidated financial statements. The procedures 
selected depend on the auditor’s judgement, including 
the assessment of the risks of material misstatement 
of the financial statements, whether due to fraud 
or error. In making those risk assessments, the 
auditor considers the internal controls relevant to 
the Group’s preparation and fair presentation of the 
consolidated financial statements that give a true and 
fair view of the matters to which they relate in order 
to design audit procedures that are appropriate in the 
circumstances, but not for the purpose of expressing 
an opinion on the effectiveness of the Group’s 
internal controls. An audit also includes evaluating 
the appropriateness of accounting policies used and 
the reasonableness of accounting estimates made 
by management, as well as evaluating the overall 
presentation of the consolidated financial statements.

We believe that the audit evidence we have obtained 
is sufficient and appropriate to provide a basis for our 
audit opinion.

Other than in our capacity as auditor and providers 
of other assurance services we have no relationship 
with, or interests in, the Group. The provision of 
other assurance services has not impaired our 
independence.

Opinion

In our opinion, the consolidated financial statements 
on pages 43 to 74 present fairly, in all material 
respects, the financial position of the Group as at 31 
March 2015, and of its financial performance and its 
cash flows for the year then ended in accordance with 
New Zealand Equivalents to International Financial 
Reporting Standards and International Financial 
Reporting Standards.

41.

Emphasis of Matter

We draw attention to Note 1.1 in the financial state-
ments, which indicates that the validity of the going 
concern assumption is dependent on the Group’s abili-
ty to achieve budgeted revenues and gross margins, fi-
nalising a financing agreement and continued support 
from its shareholders. These conditions indicate the 
existence of a material uncertainty that may cast sig-
nificant doubt about the Group’s ability to continue as 
a going concern. If the Group were unable to continue 
in operational existence for the foreseeable future, 
adjustments may have to be made to reflect the situ-
ation that assets may need to be realised other than 
in the amounts at which they are currently recorded in 
the statement of financial position and that the Group 
may have to provide for further liabilities that might 
arise and reclassify non-current liabilities as current 
liabilities.

Our opinion is not qualified in respect of this item.

MATTERS RELATING TO THE ELECTRONIC 
PRESENTATION OF THE AUDITED 
FINANCIAL STATEMENTS

This audit report relates to the financial statements 
of Snakk Media Limited and its subsidiaries for the 
year ended 31 March 2015 included on Snakk Media 
Limited’s website. The Group’s Board of Directors is 
responsible for the maintenance and integrity of Snakk 
Media Limited’s website. We have not been engaged 
to report on the integrity of Snakk Media Limited’s 
website. We accept no responsibility for any changes 
that may have occurred to the financial statements 
since they were initially presented on the website.

The audit report refers only to the financial statements 
named above. It does not provide an opinion on any 
other information which may have been hyper linked 
to / from these financial statements. If readers of this 
report are concerned with the inherent risks arising 
from electronic data communication they should refer 
to the published hard copy of the audited financial 
statements and related audit report dated 31 July 2015 
to confirm the information included in the audited 
financial statements presented on this website.

Legislation in New Zealand governing the preparation 
and dissemination of financial statements may differ 
from legislation in other jurisdictions.

STAPLES RODWAY AUCKLAND 

AUCKLAND
31 July 2015
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STATEMENT OF CHANGES IN EQUITY 
FOR THE YEAR ENDED 31 MARCH 2015 

Attributable to Equity holders of the Company

Note
Share  

Capital 

Share 
options 
reserve

Foreign 
currency 

translation 
reserve

Accumulat-
ed Losses

 Total  
Equity

$ $ $ $ $

Balance at 1 April 2013 6 3,621,992 504,373 (8,219) (3,278,104) 840,042

Comprehensive loss for the year

Loss for the year   -  -  - (1,891,439) (1,891,439)

Other comprehensive income
Items that may be 
subsequently reclassified 
to profit or loss:

Change in foreign currency transla-
tion reserve   -  - 144,267  - 144,267

Total comprehensive income/
(loss) for the year   -  144,267 (1,891,439) (1,747,172)

Transactions with owners of the 
Company

Issue of ordinary shares 6 6,715,188  -  -  - 6,715,188

Share-based payment transactions 22   - 481,731  -  - 481,731

Total contributions by owners 
of the Company 6 6,715,188 481,731  -  - 7,196,919

Balance at 31 March 2014 6 10,337,180 986,104 136,048 (5,169,543) 6,289,789

Balance at 1 April 2014 6 10,337,180 986,104 136,048 (5,169,543) 6,289,789

Comprehensive loss for the year

Loss for the year   -  -   - (4,024,389) (4,024,389)

Other comprehensive income profit 
or loss:

Change in foreign currency transla-
tion reserve  -  - (98,848)  - (98,848)

Total comprehensive income/
(loss) for the year   -  - (98,848) (4,024,389) (4,123,237)

Transactions with owners of the 
Company

Options forfeited 6 - (263,638)   - 263,638  -

Share-based payment transactions 22   - 368,351   -  - 368,351

Total contributions by owners 
of the Company - 104,713   -  263,638 368,351

Balance at 31 March 2015 10,337,180 1,090,817 37,200 (8,930,294) 2,534,903

The accompanying notes on pages 47 to 74 form part of these financial statements.The accompanying notes on pages 47 to 74 form part of these financial statements.

STATEMENT OF COMPREHENSIVE INCOME
FOR THE YEAR ENDED 31 MARCH 2015

Group Group

2015 2014

Note $ $

Advertising fee revenue 3 9,157,606 7,056,106

Direct media costs (5,299,670) (4,175,694)

3,857,936 2,880,412

Other income 933 36,690 

Other gains/(losses) 3  4,696 88,002 

Finance income 148,003 184,271

Finance costs (8,335) (10,976)

Net finance income 139,668 173,295

Expenses

Depreciation 4 (25,893) (14,549)

Employee benefits 4 (4,354,809) (2,648,421)

Marketing and advertising (310,868) (231,860)

Other expenses (3,336,052) (2,175,008)

Total expenses (8,027,622) (5,069,838)

Loss before taxation (4,024,389) (1,891,439)

Income tax expense 5   –   – 

Loss after taxation attributable to the shareholders (4,024,389) (1,891,439)

Other comprehensive income

Items that may be subsequently reclassified to profit or loss:

Change in foreign currency translation reserve (98,848)  144,267 

Other comprehensive income after tax (98,848)  144,267 

Total comprehensive loss for the year attributable  
to the shareholders (4,123,237) (1,747,172)

Loss per share:

Basic loss per share (New Zealand Dollars): 17 (1.58) (0.74)

Diluted loss per share (New Zealand Dollars): 17 (1.58) (0.74)
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STATEMENT OF CASH FLOWS 
FOR THE YEAR ENDED 31 MARCH 2015

Group Group

2015 2014

Note $ $

Operating activities

Cash was provided from:

Receipts from customers  8,011,076 5,812,880

Cash was applied to:

Payments to suppliers & employees (12,037,623) (7,009,546)

Net cash applied to operating activities 12 (4,026,547) (1,196,666)

Investing activities

Cash was provided from:

Finance income 148,003 184,271

Cash was applied to:

Purchase of property, plant and equipment 11 (41,695) (14,476)

Purchase of other financial assets 14 - (307,372)

Loans repaid/(advanced) 10 83,169 (200,000)

Net cash from/(applied) to investing activities 189,477 (337,577)

Financing activities

Cash was provided from:

Proceeds from share issue -  6,652, 782 

Net cash provided from financing activities -  6,652, 782 

Net (decrease)/increase in cash and cash equivalents held (3,837,070)   5,118,539 

Cash & cash equivalents at beginning of the year 6,363,002 1,244,463

Cash & cash equivalents at end of the year 2,525,932 6,363,002

Composition of cash and cash equivalents:

Bank balances 9 2,525,932 6,363,002

The accompanying notes on pages 47 to 74 form part of these financial statements.

STATEMENT OF FINANCIAL POSITION
AS AT 31 MARCH 2015 

For and on behalf of the Board

Group Group

2015 2014

Note $ $

Equity

Share capital 6 10,337,180 10,337,180

Share option reserve 6 1,090,817 986,104

Accumulated losses (8,930,294) (5,169,543)

Foreign currency translation reserve 37,200 136,048

Total equity 2,534,903 6,289,789

Current liabilities

Trade and other payables 7 3,912,048 2,874,643

Derivative financial instruments 8 - 34,797

Total current liabilities 3,912,048 2,909,440

Total liabilities 3,912,048 2,909,440

Total equity and liabilities 6,446,951 9,199,229

Assets

Current assets

Cash and cash equivalents 9 2,525,932 6,363,002

Trade and other receivables 10 3,358,802 2,179,117

Taxation receivable 5 98,301 60,223

Total current assets 5,983,035 8,602,342

Non-current assets

Property, plant and equipment 11 29,049 13,247

Trade and other receivables 10 - 153,469

Financial assets at fair value through profit or loss 14 434,867 430,171

Total non-current assets 463,916 596,887

Total assets 6,446,951 9,199,229

Derek Handley
Chair and Director
31 July 2015

Michelle Kong
Director
31 July 2015

The accompanying notes on pages 47 to 74 form part of these financial statements.
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NOTES TO 
THE FINANCIAL 
STATEMENTS
FOR THE 
YEAR ENDED 
31 MARCH 2015

1. STATEMENT OF ACCOUNTING POLICIES
INTRODUCTION
Snakk Media Limited is a company incorporated 
and domiciled in New Zealand, registered under 
the Companies Act 1993 and is a Financial Markets 
Conduct reporting entity under Part 7 of the Financial 
Markets Conduct Act 2013. The financial statements 
of the Group have been prepared in accordance with 
the requirements of Part 7 of the Financial Markets 
Conduct Act 2013 and the NZX Alternative Board 
Listing Rules. In accordance with the Financial Markets 
Conduct Act 2013 separate financial statements 
for Snakk Media Limited (the Parent) are no longer 
required to be prepared and presented.

The consolidated financial statements comprise the 
Company and its subsidiaries (together the “Group”) 
and the comparative financial period is for the year 
ended 31 March 2014.

These consolidated financial statements have been 
approved for issue by the Board of Directors on 31 July 
2015. The Company’s owners do not have the power to 
amend the financial statements after issue.

The principal activity of the Company is the provision 
of end to end mobile media solutions.

SUMMARY OF SIGNIFICANT  
ACCOUNTING POLICIES
The principal accounting policies adopted in the 
preparation of the financial statements are set out 
below. These policies have been consistently applied 
to all the periods presented, unless otherwise stated.

1.1 BASIS OF PREPARATION
For the purposes of complying with generally accepted 
accounting practice in New Zealand (NZ GAAP), the 
Group is a for-profit entity.  These financial statements 
comply with NZ GAAP, New Zealand equivalents to 
International Financial Reporting Standards (NZ IFRS) 
and International Financial Reporting Standards (IFRS).

HISTORICAL COST CONVENTION
These financial statements have been prepared under 
the historical cost convention as modified for the 
revaluation of certain assets and liabilities as set out 
in the accounting policies below.

CRITICAL ACCOUNTING ESTIMATES
The preparation of financial statements in conformity 
with NZ IFRS requires the use of certain critical 
accounting estimates judgments and assumptions 
that affect the application of accounting policies and 
the reported amounts of assets, liabilities, income 
and expenses. Actual results may differ from these 
estimates. Estimates and underlying assumptions are 
reviewed on an ongoing basis. Revisions of accounting 
estimates are recognised in the period in which 
the estimates are revised and in any future periods 
affected. The preparation of financial statements in 
conformity with NZ IFRS also requires management to 
exercise its judgment in the process of applying the 
Company’s accounting policies. The areas involving 
a higher degree of judgment or complexity, or areas 
where assumptions and estimates are significant to 
the financial statements are disclosed in note 2.

GOING CONCERN
The financial statements have been prepared on a 
going concern basis. The Group financial forecasts 
show that they are reliant upon achieving budgeted 
revenues and gross margin, finalising a financing 
agreement and continued financial support from its 
shareholders. These financial statements have been 
prepared on the assumption that the Group does 
achieve the forecast revenues and gross margin, 
receives the financial support through a financing 
agreement and shareholders, both existing and new. 
The directors have considered the forecasted revenue 
and gross margins and believe they are achievable. 
In addition, the directors believe that there will be an 
appetite for shareholders to continue to support the 
Group. On that basis the directors have concluded 
that the Group is a going concern.

Management’s immediate plan in response to these 
conditions is to undertake the following actions:

-  To manage all costs of the Group 

-  To deliver revenue at budgeted targets within the 
budgeted margins.

Director’s immediate plan in response to these 
conditions is to undertake the following actions:

- To ensure that shareholders are kept informed of 
the Groups trading results; and

-  To complete a capital raise seeking fresh equity for 
the Group; and 

-  Look to transition to the NXT market in the near 
future in order to attract investors looking for high 
growth companies.
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consideration. Where equity instruments are issued 
in an acquisition, the value of the instruments is their 
published market price as at the date of exchange. 
Transaction costs arising on the issue of equity 
instruments are recognised directly in equity. Other 
acquisition related costs are expensed as incurred.

Identifiable assets acquired and liabilities and 
contingent liabilities assumed in a business 
combination are measured initially at their fair values 
at the acquisition date, irrespective of the extent of 
any non-controlling interest. The excess of the cost 
of acquisition over the fair value of the Group’s share 
of the identifiable net assets acquired is recorded as 
goodwill. If the cost of acquisition is less than the fair 
value of the net assets of the subsidiary acquired, the 
difference is recognised directly in the profit or loss, 
but only after a reassessment of the identification and 
measurement of the net assets acquired.

1.4 REVENUE

SERVICES SOLD
Revenue comprises the fair value of the consideration 
received or receivable for the sale of services, 
excluding Goods and Services Tax, after eliminating 
sales within the Group. Revenue is recognised as 
follows:

I. ADVERTISING FEES
Advertising fees are recognised on a basis that reflects 
the stage of completion based on the proportion 
of contracted advertising targets that have been 
delivered, in line with the underlying contracted billing 
rights. Where amounts are received from clients in 
advance of services being performed the amounts are 
recognised as deferred income in the Statement of 
Financial Position. 

II. INTEREST INCOME
Interest is recognised as it accrues using the effective 
interest rate method.

1.5 CASH AND CASH EQUIVALENTS
Cash and cash equivalents includes cash on hand, 
deposits held at call with banks and other short term, 
highly liquid investments with original maturities of 
three months or less.

1.6 PROPERTY, PLANT AND EQUIPMENT
Property, plant and equipment are stated at historical 
cost less accumulated depreciation and impairment 
losses. Historical cost includes expenditure that 
is directly attributable to the acquisition of the 
items. When parts of an item of property, plant 
and equipment have different useful lives, they are 
accounted for as separate items (major components) 
of property, plant and equipment.

Subsequent costs are included in the asset’s 
carrying amount or recognised as a separate asset, 
as appropriate, only when it is probable that future 
economic benefits associated with the item will 
flow to the Company and the cost of the item can be 
measured reliably. All other repairs and maintenance 
are charged to the profit or loss during the financial 
period in which they are incurred.

Depreciation is calculated using the straight line 
method to allocate the cost, net of their residual 
values, over the estimated useful lives, which are 
currently and for the prior year, as follows:

Category
Estimated useful life 
(years)

Office Equipment 2

The assets’ residual values, depreciation methods and 
useful lives are reviewed, and adjusted if appropriate, 
at each reporting date.

Gains and losses on disposals are determined by 
comparing proceeds with the carrying amount. These 
are included in the profit and loss component of the 
Statements of Comprehensive Income.

1.7 TRADE PAYABLES
Trade payables are recognised initially at fair value 
and subsequently measured at amortised cost using 
the effective interest method.

1.8 SEGMENT REPORTING
Operating segments are reported in a manner 
consistent with the internal reporting provided to the 
chief operating decision maker. The chief operating 
decision maker is the Board of Directors.

Should the Group not achieve the forecast revenues 
and gross margin, receive the financial support 
through a financing agreement and shareholders, this 
would give rise to a material uncertainty in relation 
to the Groups ability to continue as a going concern. 
If the Group were unable to continue in operational 
existence for the foreseeable future, adjustments may 
have to be made to reflect the situation that assets 
may need to be realised other than in the amounts at 
which they are currently recorded in the statement of 
financial position. In addition, the Group may have to 
provide for further liabilities that might arise.

1.2 CHANGES IN ACCOUNTING POLICIES
There have been no significant changes in accounting 
policies during the current year.

Accounting policies have been applied on a basis 
consistent with the prior annual financial statements.

NEW STANDARDS AND INTERPRETATIONS  
NOT YET ADOPTED
A number of new standards, amendments to 
standards and interpretations have been approved but 
are not yet effective and have not been adopted by the 
Group for the year ended 31 March 2015. These will be 
applied when they become mandatory. The significant 
standards are:

NZ IFRS 9: FINANCIAL INSTRUMENTS 
NZ IFRS 9: ‘Financial Instruments’ was issued 
in September 2014 as a complete version of the 
standard. NZ IFRS 9 replaces the parts of NZ IAS 39 
that relate to the classification and measurement 
of financial instruments, hedge accounting and 
impairment. NZ IFRS 9 requires financial assets to be 
classified into two measurement categories; those 
measured as at fair value and those measured at 
amortised cost. The determination is made at initial 
recognition. The classification depends on the entity’s 
business model for managing its financial instruments 
and the contractual cash flow characteristics of the 
instrument. For financial liabilities, the standard 
retains most of the NZ IAS 39 requirements. The 
main change is that, in cases where the fair value 
option is taken for financial liabilities, the part of a 
fair value change due to an entity’s own credit risk 
is recorded in other comprehensive income rather 
than the income statement, unless this creates an 
accounting mismatch. The new hedge accounting 
model more closely aligns hedge accounting with 
risk management activities undertaken by companies 

when hedging their financial and non-financial risks. 
NZ IFRS 9 introduces a new expected credit loss model 
for calculating the impairment of financial assets. The 
standard is effective for reporting periods beginning 
on or after 1 January 2018. 
The Group is yet to assess NZ IFRS 9’s full impact.

NZ IFRS 15: REVENUE FROM CONTRACTS WITH 
CUSTOMERS 
NZ IFRS 15 addresses recognition of revenue from 
contracts with customers. It replaces the current 
revenue recognition guidance in NZ IAS 18: Revenue 
and NZ IAS 11: Construction Contracts and is 
applicable to all entities with revenue. It sets out a 
five step model for revenue recognition to depict the 
transfer of promised goods or services to customers 
in an amount that reflects the consideration to which 
the entity expects to be entitled in exchange for those 
goods and services. This standard is effective for 
periods beginning on or after 1 January 2017. 
The Group is yet to assess NZ IFRS 15’s full impact.

1.3 BASIS OF CONSOLIDATION 

SUBSIDIARIES
Subsidiaries are all entities (including structured 
entities) over which the group has control. The group 
controls an entity when the group is exposed to, or 
has rights to, variable returns from its involvement 
with the entity and has the ability to affect those 
returns through its power over the entity. 
Subsidiaries are fully consolidated from the date on 
which control is transferred to the Group. They are 
deconsolidated from the date that control ceases. 

Inter-company transactions, balances and unrealised 
gains on transactions between Group companies are 
eliminated. Unrealised losses are also eliminated 
unless the transaction provides evidence of the 
impairment of the asset transferred. Accounting 
policies of subsidiaries have been changed where 
necessary to ensure consistency with the polices 
adopted by the Group.

BUSINESS COMBINATIONS
The acquisition method of accounting is used to 
account for all business acquisitions regardless 
of whether equity instruments or other assets are 
acquired. Consideration is measured as the fair value 
of the asset given, shares issued or liabilities incurred 
or assumed at the date of exchange and includes 
any assets or liabilities arising from contingent 
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their present value using a pre-tax discount rate that 
reflects current market assessments of the time value 
of money and the risks specific to the asset.

An impairment loss is recognised if the carrying 
amount of an asset or its cash-generating unit exceeds 
its estimated recoverable amount. Impairment losses 
are recognised in profit or loss. Impairment losses 
recognised in respect of cash-generating units are to 
reduce the carrying amount of the other assets in the 
unit (group of units) on a pro rata basis.

Impairment losses recognised in prior periods are 
assessed at each reporting date for any indications 
that the loss has decreased or no longer exists. An 
impairment loss is reversed if there has been a change 
in the estimates used to determine the recoverable 
amount. An impairment loss is reversed only to the 
extent that the asset’s carrying amount does not 
exceed the carrying amount that would have been 
determined, net of depreciation or amortisation, if no 
impairment loss had been recognised.

1.11 INCOME TAX
The tax expense for the period comprises current and 
deferred tax. Tax is recognised in the profit and loss 
component of the Statement of Comprehensive Income, 
except to the extent that it relates to items recognised in 
other comprehensive income or directly in equity. In this 
case, the tax is also recognised in other comprehensive 
income or directly in equity, respectively.

The current income tax charge is calculated on the basis 
of the tax laws enacted or substantively enacted at the 
reporting date in the countries where the company and 
its subsidiaries operate and generate taxable income. 
Management periodically evaluates positions taken in 
tax returns with respect to situations in which applicable 
tax regulation is subject to interpretation. It establishes 
provisions where appropriate on the basis of amounts 
expected to be paid to the tax authorities.

Deferred income tax is recognised on temporary 
differences arising between the tax bases of assets 
and liabilities and their carrying amounts in the 
consolidated financial statements. However, deferred 
tax liabilities are not recognised if they arise from the 
initial recognition of goodwill; deferred income tax is 
not accounted for if it arises from initial recognition 
of an asset or liability in a transaction other than a 
business combination that at the time of the transaction 
affects neither accounting nor taxable profit or loss. 
Deferred income tax is determined using tax rates (and 

laws) that have been enacted or substantively enacted 
by the balance sheet date and are expected to apply 
when the related deferred income tax asset is realised 
or the deferred income tax liability is settled.

Deferred income tax assets are recognised only to the 
extent that it is probable that future taxable profit will be 
available against which the temporary differences can be 
utilised.

Deferred income tax liabilities are provided on taxable 
temporary differences arising from investments in 
subsidiaries except for deferred income tax liability 
where the timing of the reversal of the temporary 
difference is controlled by the Group and it is probable 
that the temporary difference will not reverse in the 
foreseeable future. Generally the Group is unable to 
control the reversal of the temporary difference for 
associates. Only where there is an agreement in place 
that gives the Group the ability to control the reversal of 
the temporary difference not recognised.

1.12 FINANCIAL ASSETS
The Group classifies their financial assets in the 
following categories: loans and receivables, held 
to maturity, at fair value through profit or loss, and 
available-for-sale. The classification depends on the 
purpose for which the financial assets were acquired. 
Management determines the classification of its 
financial assets at initial recognition.

Regular purchases and sales of financial assets are 
recognised on the trade-date – the date on which the 
group commits to purchase or sell the asset.

HELD TO MATURITY INVESTMENTS
Held to maturity investments are non-derivative 
financial assets with fixed or determinable payments 
and fixed maturities that the Group’s management has 
the positive intention and ability to hold to maturity. 

The Group does not have any financial assets classified 
as held to maturity.

LOANS AND RECEIVABLES
Loans and receivables are non-derivative financial 
assets with fixed or determinable payments that are 
not quoted in an active market. They are included in 
current assets, except for maturities greater than 12 
months after the end of the reporting period. These 
are classified as non-current assets. The group’s 
loans and receivables comprise ‘trade and other 
receivables’, ‘cash and cash equivalents’ and ‘advances 
to subsidiaries’ in the Statement of Financial Position.

1.9 FOREIGN CURRENCY TRANSLATION

FUNCTIONAL AND PRESENTATION 
CURRENCY
The financial statements are presented in New Zealand 
dollars which is Snakk Media Limited’s functional and 
presentation currency.

TRANSACTIONS AND BALANCES
Transactions in foreign currencies are translated to 
the respective functional currencies of Company 
entities at exchange rates at the dates of the 
transactions. Monetary assets and liabilities 
denominated in foreign currencies at the reporting 
date are retranslated to the functional currency at 
the exchange rate at that date. Non-monetary assets 
and liabilities denominated in foreign currencies that 
are measured at fair value are retranslated to the 
functional currency at the exchange rate at the date 
that the fair value was determined. Foreign currency 
differences arising on retranslation are recognised in 
profit or loss.

GROUP COMPANIES
The results and financial position of all of the Group’s 
entities that have a functional currency different from 
the presentation currency are translated into the 
presentation currency as follows:

- Assets and liabilities for each Statement of 
Financial Position presented are translated at 
the closing rate of the date of that Statement of 
Financial Position;

- Income and expenses for each profit or loss are 
translated at the average exchange rate for the 
month which approximates the spot rate on the 
date of the transactions;

- All resulting exchange differences are recognised 
as a separate component of equity.

1.10 IMPAIRMENT OF ASSETS

FINANCIAL ASSETS
A financial asset is assessed at each reporting date 
to determine whether there is any objective evidence 
that it is impaired. A financial asset is considered 
to be impaired if objective evidence indicates that 
one or more events have had a negative effect on the 
estimated future cash flows of that asset.

(A) ASSETS CARRIED AT AMORTISED COST
An impairment loss in respect of a financial asset 
measured at amortised cost is calculated as the 
difference between its carrying amount, and the 
present value of the estimated future cash flows 
discounted at the original effective interest rate.

Individually significant financial assets are tested for 
impairment on an individual basis.

An impairment loss is reversed if the reversal can be 
related objectively to an event occurring after the 
impairment loss was recognised. 

For financial assets measured at amortised cost the 
reversal is recognised in the profit and loss component 
of the Statement of Comprehensive Income.

(B) FINANCIAL ASSETS AT FAIR VALUE THROUGH THE 
PROFIT OR LOSS
Financial assets at fair value through profit or loss are 
financial assets representing investments in units or 
convertible notes. Financial assets are designated in 
this category if they are managed and performance is 
evaluated on a fair value basis, in accordance with the 
Group’s investment strategy. Assets in this category 
are classified as current assets if expected to be 
settled within 12 months, otherwise they are classified 
as noncurrent.

Financial assets and financial liabilities are only 
offset if there is a currently legally enforceable right 
of offset and the Group intends to settle on a net 
basis, or to realise the asset and settle the liability 
simultaneously.

NON-FINANCIAL ASSETS
The carrying amounts of the Company’s non-
financial assets are reviewed at each reporting date 
to determine whether there is any indication of 
impairment. If any such indication exists, then the 
asset’s recoverable amount is estimated.

For the purpose of impairment testing, assets are 
grouped together into the smallest group of assets 
that generates cash inflows from continuing use that 
are largely independent of the cash inflows of other 
assets or groups of assets (the “cash-generating 
unit”). A cash generating unit identified cannot be 
larger than an operating segment identified per NZ 
IFRS 8. The recoverable amount of an asset or cash 
generating unit is the greater of its value in use and 
its fair value less costs to sell. In assessing value in 
use, the estimated future cash flows are discounted to 
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1.14 TRADE AND OTHER PAYABLES
These amounts represent liabilities for goods and 
services provided to the Group prior to the end of 
the financial period that are unpaid at the reporting 
date. The amounts are unsecured and are usually 
paid within 30 days of recognition. Trade payables 
are recognised initially at fair value and subsequently 
measured at amortised cost using the effective 
interest rate method. Payables of a short term nature 
are not discounted.

1.15 PROVISIONS
A provision is recognised if, as a result of a past 
event, the Group has a present legal or constructive 
obligation that can be estimated reliably, and it is 
probable that an outflow of economic benefits will 
be required to settle the obligation. Provisions are 
determined by discounting the expected future cash 
flows at a pre-tax rate that reflects current market 
assessments of the time value of money and the risks 
specific to the liability. 
Provisions are not recognised for future operating 
losses.

Where there are a number of similar obligations, 
the likelihood that an outflow will be required in 
settlement is determined by considering the class of 
obligations as a whole. A provision is recognised even 
if the likelihood of an outflow with respect to any one 
item included in the same class of obligations may be 
small.

1.16 WAGES AND SALARIES, ANNUAL, 
LONG SERVICE AND SICK LEAVE
Liabilities for wages and salaries, including non-
monetary benefits, annual leave and sick leave 
expected to be settled within 12 months of the 
reporting date are recognised in other payables in 
respect of employees’ services up to the reporting 
date and are measured at the amounts expected 
to be paid when the liabilities are settled on an 
undiscounted basis. The Group has no obligations in 
relation to post-employment benefits.

1.17 LEASES
Leases in which a significant portion of the risks and 
rewards of ownership are retained by the lessor are 
classified as operating leases. Payments made under 
operating leases (net of any incentives received 
from the lessor) are charged to the profit and loss 

component of the Statements of Comprehensive 
Income on a straight-line basis over the lease.

1.18 EARNINGS PER SHARE

BASIC EARNINGS OR LOSS PER SHARE 
Basic earnings or loss per share is calculated by 
dividing the profit or loss attributable to equity 
holders of the Company by the weighted average 
number of ordinary shares outstanding during the 
financial period.

DILUTED EARNINGS OR LOSS PER SHARE 
Diluted earnings or loss per share is calculated by 
adjusting the weighted average number of ordinary 
shares outstanding during the financial period, 
adjusted by the exchange ratio arising from share 
options issued by the Company, to assume conversion 
of all dilutive potential ordinary shares.

1.19 CONTRIBUTED EQUITY
Ordinary shares are classified as equity. 
Incremental costs directly attributable to the issue 
of new shares or options are shown in equity as a 
deduction, net of tax, from the proceeds.

1.20 GOODS AND SERVICES TAX (GST)
The Statements of Comprehensive Income and 
Statements of Cash Flows have been prepared so that 
all components are stated exclusive of GST. All items 
in the Statements of Financial Position are stated 
net of GST, with the exception of receivables and 
payables, which include GST invoiced.

1.21 FINANCE INCOME AND EXPENSES
Finance income comprises interest income on funds 
invested. Interest income is recognised as it accrues, 
using the effective interest method. 
Finance expense comprises interest expense on 
borrowings. All borrowing costs are recognised in 
the Statements of Comprehensive Income using the 
effective interest method except if they relate to 
qualifying assets in which case they are capitalised to 
that asset.

FINANCIAL ASSETS AT FAIR VALUE THROUGH THE 
PROFIT OR LOSS
Financial assets at fair value through profit or loss are 
financial assets representing investments in units, 
convertible notes or shares held. Financial assets 
are designated in this category if they are managed 
and performance is evaluated on a fair value basis, 
in accordance with the Group’s investment strategy. 
Assets in this category are classified as current assets 
if expected to be settled within 12 months, otherwise 
they are classified as non-current. 

AVAILABLE-FOR-SALE FINANCIAL ASSETS 
Available-for-sale financial assets are non derivatives, 
principally equity securities that are either designated 
in this category or not classified in any of the other 
categories. They are included in non-current assets 
unless management intends to dispose of the 
investment within 12 months of balance date. No 
financial assets are classified as financial assets at fair 
value through profit or loss as at 31 March 2015.

Purchases and sales of investments are recognised on 
trade-date – the date on which the Group commits to 
purchase or sell the asset. Investments are initially 
recognised at fair value plus transaction costs for all 
financial assets not carried at fair value through profit 
or loss. Financial assets carried at fair value through 
profit or loss are initially recognised at fair value 
and transaction costs are expensed in profit or loss. 
Investments in equity instruments that do not have a 
quoted market price in an active market and whose 
fair values cannot be reliably measured are recognised 
and subsequently carried at cost. 

Financial assets are derecognised when the rights to 
receive cash flows from the financial assets have expired 
or have been transferred and the Group has transferred 
substantially all the risks and rewards of ownership. 

Available-for-sale financial assets and financial assets 
at fair value through profit or loss are subsequently 
carried at fair value. Loans and receivables and held to 
maturity investments are carried at amortised cost using 
the effective interest method. Realised and unrealised 
gains and losses arising from changes in the fair value 
of the ‘financial asset at fair value through profit or loss’ 
category are included in profit or loss in the period in 
which they arise. Unrealised gains and losses arising 
from changes in the fair value of securities classified as 
available-for-sale are recognised in other comprehensive 
income, except for foreign exchange movements on 
monetary assets, which are recognised in profit or loss. 
When securities classified as available-for-sale are sold 
or impaired, the accumulated fair value adjustments 

are included in profit or loss as gains and losses from 
investment securities. 

If the market for a financial asset is not active, the 
Group establishes fair value by using valuation 
techniques. These include the use of recent arm’s 
length transactions, reference to other instruments 
that are substantially the same and discounted cash 
flow analysis. Investments in equity instruments that 
do not have a quoted market price and whose fair 
values cannot be reliably measured are recognised 
and subsequently carried at cost. 

Financial assets and financial liabilities are only offset 
if there is a currently legally enforceable right of offset 
and the Group intends to settle on a net basis, or to 
realise the asset and settle the liability simultaneously.

(I) TRADE AND OTHER RECEIVABLES
Trade and other receivables are recognised initially at 
fair value and subsequently measured at amortised 
cost using the effective interest method, less 
impairment losses. Receivables of a short term nature 
are not discounted. 

The collection of trade receivables is reviewed 
on an ongoing basis. Debts which are known to 
be uncollectible are written off. An allowance for 
impairment losses is established when there is 
objective evidence that the Group will not be able 
to collect all amounts due according to the original 
terms of receivables.

(II) CASH AND CASH EQUIVALENTS
Cash and cash equivalents includes cash on hand; 
deposits held at call with financial institutions; other 
short-term, highly liquid investments with original 
maturities of three months or less that are readily 
convertible to known amounts of cash and which are 
subject to an insignificant risk of changes in value; and 
bank overdrafts.

1.13 DERIVATIVE FINANCIAL 
INSTRUMENTS
The Group has various derivative financial 
instruments to manage the exposures that arise due 
to movements in foreign currency exchange rates 
arising from operational activities. Derivatives are 
recognised initially at fair value and attributable 
transaction costs are recognised in profit or loss 
when incurred. Subsequent to initial recognition, 
derivatives are measured at fair value, and any 
changes are recognised immediately in the profit and 
loss component of the Statements of Comprehensive 
Income within “Other gains / (losses)”.
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1.22 SHARE-BASED PAYMENT
For equity settled share based payment transactions, 
the grant date fair value of options granted to 
employees is recognised as an employee expense, 
with a corresponding increase in equity, over 
the period in which the employees become 
unconditionally entitled to the options. 

1.23 DETERMINATION OF FAIR VALUES
A number of the Group’s accounting policies and 
disclosures require the determination of fair value, 
for both financial and non-financial assets and 
liabilities. When applicable, further information about 
the assumptions made in determining fair values is 
disclosed in the notes specific to that asset or liability.  

FAIR VALUE HIERARCHY USED FOR ALL ITEMS 
CARRIED AT FAIR VALUE
The Group uses the following hierarchy for 
determining and disclosing the fair value of financial 
instruments and other financial assets by valuation 
technique:

- Level 1: quoted (unadjusted) prices in active 
markets for identical assets or liabilities

- Level 2: other techniques for which all inputs which 
have a significant effect on the recorded fair value 
are observable, either directly or indirectly

- Level 3: techniques which use inputs which have a 
significant effect on the recorded fair value that are 
not based on observable market data.

2. CRITICAL ACCOUNTING ESTIMATES  
AND JUDGMENTS
Estimates and judgments are continually evaluated 
and are based on historical experience and other 
factors, including expectations of future events 
that are believed to be reasonable under the 
circumstances.

CRITICAL ACCOUNTING ESTIMATES AND 
ASSUMPTIONS
The Company makes estimates and assumptions 
concerning the future. The resulting accounting 
estimates will, by definition, seldom equal the related 
actual results. The estimates and assumptions that 
have a significant risk of causing a material adjustment 
to the carrying amounts of assets and liabilities within 
the next financial period are discussed below.

I. FAIR VALUE OF FINANCIAL ASSETS
The fair value of financial assets held at fair value 
through the profit or loss (excluding derivatives) fall 
into level 3 fair value measurement, refer to Note 1.23 
for information on the measurement of fair values. 

Convertible units
When determining the fair value of the convertible units 
in Moasis Global LLC, the Directors have based the fair 
value of the units on the most recent equity raising 
transaction for classes of instruments with equivalent 
rights to those attached to the instruments held by 
the Group. This fair value is unadjusted as it reflects a 
market transaction. The investment is denominated in 
US dollars and is converted at the closing exchange rate 
at balance date. See note 14 and 18.

Shares / Convertible notes
The Directors have based the fair value of the 
investment in Plyfe, on an independent appraisal 
valuation of Plyfe performed by a valuation expert 
independent of both Plyfe and the Group. The 
valuation technique used is a market approach 
which includes valuations based on discounted 

market available revenue multiple comparables in 
combination with valuations based on the most recent 
equity raising transactions completed for classes of 
instruments in the same class as those held by the 
Group. The valuation adopted is weighted in favour 
of the value implied by the recent equity raising 
transaction approach. In addition, an illiquidity 
adjustment has been included in the valuation to 
reflect the unlisted nature of this investment. The 
investment is denominated in US dollars and is 
converted at the closing exchange rate at balance 
date. See note 14 and 18.

In subsequent reporting periods the fair value of the 
investments in Moasis Global LLC and Plyfe, Inc. could 
be materially different in the event of movements in 
the US dollar exchange rate and/or changes in the 
operating and/or financial performance of these 
businesses. A range of sensitivities is disclosed in note 
18 (vi).

II. SHARE BASED PAYMENTS
In determining the fair value of options issued 
to Directors, Key Management, Employees and 
Contractors certain assumptions have been adopted 
which have a material impact on the share based 
payment expense recognised over the vesting period. 
Significant assumptions are set out in note 22. The 
fair value of options issued is most sensitive to the 
share price volatility assumption. The share price 
volatility of 115% (2014: 100%) has been determined 
by reference to the Company’s listed share price 
trading history since listing in March 2013 and the 
volatility of listed equity securities for businesses of a 
similar nature to the company operating in the media 
industry.

III. DEFERRED TAX ASSET
The Directors are of the view there is not a reasonable 
probability that the tax losses available to the Group 
will be able to be utilised in the foreseeable future. 
The deferred tax benefit of those tax losses has 
therefore not been recognised in the Statement of 
Financial Position. See note 5.
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3. REVENUE AND OTHER GAINS/(LOSSES)
Group Group

2015 2014

Note $ $

Advertising fee revenue

Gross revenue 9,860,520 7,056,106

Less: rebates (702,914) -

Net advertising fee revenue 9,157,606 7,056,106

Financial assets at fair value through profit or loss

Fair value gains 18 40,965  135,264 

Fair value losses 18 (36,269)  (12,465) 

Foreign exchange forward contracts held for trading 8  -  (34,797) 

 4,696 88,002

4. EXPENSES
Group Group

2015 2014

Note $ $

(a) Loss before income tax includes the following expenses:

Auditor’s remuneration 4(b) 87,088 65,000

Depreciation expense - office equipment 25,893  14,549 

Directors' fees  130,000  155,000 

Share options granted to Directors 22  56,920  141,518 

Operating lease expense 364,591 167,058

Foreign exchange losses 438,429 144,267

Impairment of trade receivables 780 153,899

Employee benefits

Salaries and wages 3,754,698  2,137,053

Superannuation contributions  288,680  171,155 

Share options granted to employees 22  311,431  340,213 

4,354,809 2,648,421

(b)Auditors' remuneration comprises:

The auditor for Snakk Media Limited is Staples Rodway (2014: Pricewa-
terhouseCoopers).

Fees paid to Staples Rodway for:

Audit of the financial statements 45,000 -

Fees paid to PricewaterhouseCoopers for:

Audit of the financial statements - 65,000

Underprovision prior year 42,088  -

42,088 65,000

No other services have been provided by the auditor.

5. INCOME TAX
Group Group

2015 2014

$ $

Income tax expense

Current tax  -   -  

Deferred tax  -   -  

Income tax expense  -   -  

Reconciliation of income tax expense to prima facie tax payable

Loss before tax: (4,024,389) (1,891,439)

Taxation benefit at the rate of:

Australia 30% (2014: 30%) of loss 722,635 202,664

NZ 28% (2014: 28%) of loss 452,370  340,450 

Non-deductible expenses  (103,773)  (150,952) 

Taxation effect of temporary differences 17,978  (27,484)  

Future benefit of tax losses not recognised (1,089,210)  (364,678) 

Income tax expense  -   -  

Taxation receivable (98,301) (60,223)

The Company has an unrecognised deferred tax asset 
in respect of tax losses of $2,101,305 - tax effect of 
$588,365 (2014: tax losses of $1,078,241 – tax effect of 
$301,907) which are available to be carried forward to 
reduce future income tax liabilities in New Zealand.

The Company’s Australian subsidiary has an 
unrecognised deferred tax asset in respect of tax 
losses of $2,384,975 - tax effect of $715,493 (2014: 
tax losses of $930,309 - tax effect of $279,093) which 
are available to be carried forward to reduce future 
income tax liabilities in Australia.

The Company’s New Zealand subsidiary has an 
unrecognised deferred tax asset in respect of tax 
losses of $319,150 - tax effect of $89,362 (2014: tax 
losses of $326,051 – tax effect of $91,294) which are 
available to be carried forward to reduce future 
income tax liabilities in New Zealand.

Utilisation of the tax losses is subject to compliance 
with income tax legislation on continuity of 
shareholders and/or “business” activities and the 
availability of future taxable income.

The Directors are of the view that it is not probable 
that the tax losses will be utilised in the foreseeable 
future. The deferred tax benefit of those losses has 
therefore not been recognised in the Statements of 
Financial Position.
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IMPUTATION CREDITS – NEW ZEALAND 

Group Group

2015 2014

$ $

Opening balance 71,360 11,399

Taxes paid 25,880 59,961

Imputation credits available for subsequent  
reporting periods based on a tax rate of 28% 97,240 71,360

6. SHARE CAPITAL AND OTHER EQUITY INSTRUMENTS

ISSUED AND PAID UP CAPITAL
All shares issued are ordinary shares with no par value and rank equally with one vote attached to each fully 
paid share. Issued shares are detailed below:

Group Group

2015 2014

$ $

Issued and paid up capital:

Balances at the start of the year 10,337,180 3,621,992

Ordinary shares issued during the year  -  6,715,188 

Balance at the end of the year 10,337,180 10,337,180

Movement in Ordinary Shares

Company Note
Number of 

shares

Balance 1 April 2013 206,630,124 

Movements during the year

48,198,905 shares issued at $0.12 each on 24/5/2013  48,198,905 

5,573,857 shares issued at $0.12 each on 17/6/2013 5,573,857 

960,098 shares issued at $0.065 each on 17/6/2013 20 960,098 

1,500,000 shares issued at $0.05 each on 17/6/2013 22 1,500,000 

1,500,000 shares issued at $0.05 each on 3/2/2014 22 1,500,000 

770,000 shares issued at $0.065 each on 14/3/2014 22 770,000 

Balance 31 March 2014 265,132,984

Balance 31 March 2015 265,132,984

Shares issued in the year ended 31 March 2014 at $0.05 and $0.065 were issued in accordance with the share 
based payments plan (refer note 22).

SHARE OPTION RESERVE
The share option reserve is used to record the accumulated value of unexercised share options and unvested 
shares rights which have been recognised in the Statements of Comprehensive Income. As at balance date, 
directors, executives and employees and contractors have options over 21,514,582 shares (2014: 18,380,298).  
See note 22.

Group Group

2015 2014

$ $

Balance at the start of the year 986,104 504,373

Share based payment  368,351  481,731 

Options forfeited (263,638) -

Balance at the end of the year 1,090,817 986,104

7. TRADE AND OTHER PAYABLES
Group Group

2015 2014

Note $ $

Trade payables  2,732,851  2,159,727 

Sundry payables and accruals 1,113,193 666,054

Amounts due to related parties 20  66,004  48,862 

 3,912,048 2,874,643

Trade payables are typically payable within 60 days and are interest free.

8. DERIVATIVE FINANCIAL INSTRUMENTS

Group Group

2015 2014

$ $

Current Liabilities

Forward exchange contracts - held-for-trading - 34,797

Trading derivatives are classified as a current liability. The full fair value the derivative has a remaining maturity 
of less than 12 months. The notional principal amounts of the outstanding forward foreign exchange contracts at 
31 March 2015 were AUD$nil (2014: AUD$481,000).

The fair value of the forward exchange contract falls into level 2 fair value measurement, refer to Note 1.23 for 
information on the measurement of fair values.
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9. CASH AND CASH EQUIVALENTS

Group Group

2015 2014

$ $

Cash at bank - on call, interest rate nil (2014: nil) 154,545  360,413 

Cash at bank - on call, interest rate 2.75% (2014: 2.75%) 2,371,387  497,141 

Cash at bank - term deposit interest rate nil (2013: 3.6%) -  5,505,448 

 2,525,932 6,363,002

The Group has an outstanding bank guarantee with NAB of AUD$56,374 in relation to a debtor financing arrangement 
finalised subsequent to year end (2014: $nil).

10. TRADE AND OTHER RECEIVABLES

Group Group

2015 2014

Note $ $

Trade receivables  3,308,817  2,190,357 

Less: provision for impairment of trade receivables  (148,541)  (153,899) 

Trade receivables - net 3,160,276 2,036,458

Loans advanced - Microdreams Foundation New Zealand  150,000  200,000 

Loan to a related party 20  -  33,169 

Other receivables  42,381  55,255 

Prepayments  6,145  7,704 

 3,358,802  2,332,586 

Less non-current portion - Microdreams Foundation
New Zealand  -  (153,469) 

Current portion  3,358,802  2,179,117 

In December 2013 the Company advanced a loan of $200,000 to Microdreams Foundation New Zealand 
(“Microdreams”), a not-for-profit social enterprise. The loan bears interest at 3% per annum, payable quarterly. 
Principal repayments will be made quarterly and the loan is due to be repaid in full on 15 December 2015. The 
loan enables Microdreams to provide funding to poor, aspiring micro-entrepreneurs to start or grow their 
businesses and generate income to improve the quality of life for themselves and their families. 

11. PROPERTY, PLANT AND EQUIPMENT

Group

$

Office equipment

Cost

Balance at 1 April 2013  35,806 

Additions 14,476

Balance at 31 March 2014  50,282 

Additions  41,695 

Balance at 31 March 2015 91,977

 

Accumulated depreciation

Balance as at 1 April 2013  (22,486) 

Depreciation for the year  (14,549)

Balance at 31 March 2014 (37,035)

Depreciation for the year  (25,893) 

Balance at 31 March 2015  (62,928) 

Carrying amounts

At 1 April 2013  13,320 

At 31 March 2014  13,247

At 31 March 2015 29,049
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12. RECONCILIATION OF OPERATING CASH FLOWS

Group Group

2015 2014

$ $

Loss after tax (4,024,389)  (1,891,439) 

Items classified as investing/financing

Interest received (148,003) (184,271)

Add non-cash items:

Depreciation  25,893  14,549 

Share based payment expense  368,351  481,731 

Impairment of trade receivables 780 153,899

Foreign currency losses  - 144,267

(Gains)/loss on derivative financial instruments held for trading (35,329) 34,797

Gains on financial assets at fair value through the profit and loss (4,696) (122,799)

Add/(Less) movements in working capital:

Trade and other receivables  (1,110,165)  (1,329,843) 

Trade and other payables 939,089  1,540,518 

Taxation receivable (38,078) (38,075)

Net cash flow applied to operating activities  (4,026,547)  (1,196,666) 

13. INVESTMENTS
The Company’s subsidiaries have a balance date of 31 March except Snakk Media Pty Limited which has a 30 June 
balance date to align with the Australian income tax year.  Other details are:

Name of entity Principal activites Incorporated Group Interest

2015 & 2014

Agent M Group Limited NZ holding company NZ 100%

Snakk Media Pty Limited
Provision of end to end mobile media 
solutions Australia 100%

Snakk Media PTE LTD
Provision of end to end mobile media 
solutions Singapore 100%

Agent M (US) Inc Not trading USA 100%

14. FINANCIAL ASSETS AT FAIR VALUE THROUGH PROFIT OR LOSS

Group Group

2015 2014

$ $

Unlisted securities:

Shares held in Plyfe, Inc. (2014: convertible notes) 136,861  173,130 

Moasis Global LLC Convertible Units - US 298,006 257,041

 434,867   430,171 

Moasis Global LLC (“Moasis”) is a limited liability company registered in Delaware, United States of 
America.  Moasis has developed a digital system that delivers advertisements on smart phones and other mobile 
devices to consumers within a defined geographic area selected by the advertiser.  The Company subscribed 
for 65,500 Class A Membership units at UDS$1.53 per unit in February 2014.  At 31 March 2014 this represented 
approximately 3.09% of the total subscribed units of Moasis. The fair value of this investment may be affected 
by future movements in the pricing of units offered by Moasis Global LLC in addition to any foreign exchange 
movements between the US dollar and NZ dollar. The fair value of the units is based on the most recent equity 
raising transaction for classes of instruments with equivalent rights to those attached to the instruments held by 
the Group. This fair value is unadjusted as it reflects a market transaction at 31 March 2015. (Refer also to note 18).

Under the terms of the Class A membership units the Company is not entitled to any interest but are be entitled 
to a “priority return” equal to 8% of the unit holding issued in cash or equity, and a pro rata share on a pari 
passu basis in distributions made to Class B Members.  No priority return or distribution was received in the year 
ended 31 March 2015 (2014: nil). 

Plyfe, Inc. (“Plyfe”) is a limited liability company registered in Delaware, United States of America.  Plyfe offers 
a cloud-based ad technology platform that enable brands to add interactive and game-like experiences into 
the apps, mobile websites and social pages viewed on their smart screen devices. The Company subscribed 
for USD$150,000 convertible notes in November 2013. Subsequent to 31 March 2014 the convertible notes 
converted to an equity instrument in Plyfe, Inc. based on a stipulated conversion price in accordance with the 
terms of the convertible notes. Following the conversion, Snakk Media Limited holds 211,281 Common Shares and 
845,121 Series Seed-2 Shares. At 31 March 2015, the fair value was based on an independent appraisal valuation 
of Plyfe performed by a valuation expert independent of both Plyfe and the Group. The valuation technique 
used is a market approach which includes valuations based on discounted market available revenue multiple 
comparables in combination with valuations based on the most recent equity raising transactions completed for 
classes of instruments in the same class as those held by the Group. The valuation adopted is weighted in favour 
of the value implied by the recent equity raising transaction approach. The fair value of this investment may be 
affected by the foreign exchange movements between the US dollar and NZ dollar.

15. COMMITMENTS
The following amounts have been committed to but not recognised in the financial statements.  Non-cancellable 
operating lease commitments relate to the Australian premises and will expire on 30 September 2017.  The Group has no 
right of renewal or purchase option over the premises.

Group Group

2015 2014

$ $

Less than one year   209,504 34,445 

Between one and five years 314,257   - 

Total commitment 523,761 34,445
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At reporting date the Company and the Group had no material outstanding capital expenditure commitments 
(2014: nil).

16. CONTINGENT LIABILITIES
The Company and Group have no contingent liabilities at balance date (2014: nil).

17. LOSS PER SHARE
The loss of $4,123,237 (2014: $1,891,439) for the year represented a loss per share shown below based on 
weighted average ordinary shares on issue during the year

Group Group

2015 2014

$ $

Weighted average ordinary shares issued   254,281,342  254,281,342 

Basic loss per share (cents) (1.58) (0.74)

Diluted loss per share (cents) (1.58) (0.74)

As share options would have an anti-dilutive impact on the loss per share the basic and diluted loss per share are the 
same. 

18. FINANCIAL RISK MANAGEMENT
The Group is subject to a number of financial risks including liquidity risk, credit risk and market risk (including 
interest rate risk and currency risk) which arise as a result of its activities. Refer also to note 1.1.

(I) INTEREST RATE RISK
Interest rate risk is the risk of loss to the Group arising from adverse changes in interest rates. The Group’s 
financing activities are exposed to interest rate risk in respect of its interest earning assets. Changes to interest 
rates can impact the Group’s financial results by affecting the interest earned on these assets.

Interest rates are managed by maintaining an effective portfolio of financial assets and liabilities to meet the 
operational demands of the Group. Exposure to interest rates is monitored by the Board of Directors on a 
monthly basis.

The interest rates earned on financial assets are a mixture of fixed and variable rates. The table below 
summarises the sensitivity of the Group’s financial assets and liabilities to interest rate risk.

At reporting date the Company’s interest-bearing financial instruments were:

Group Group

2015 2014

$ $

Variable rate instruments

Financial assets – Cash & cash equivalents  2,525,932 857,554

Fixed rate instruments

Financial assets – Cash & cash equivalents - 5,505,448

Loans advanced – Microdreams Foundation New Zealand  150,000  200,000 

Interest rates on cash and cash equivalents ranged from 0% to 2.35% (2014: 0% to 2.75% p.a.). The interest rate 
on the loan to Microdreams Foundation New Zealand is 3.0% p.a.

CASH FLOW SENSITIVITY ANALYSIS FOR INTEREST BEARING FINANCIAL INSTRUMENTS
A change of 100 basis points in interest rates at the reporting date would have increased/(decreased) equity and 
profit or loss by the amounts shown below:

PROFIT OR LOSS EQUITY

100 bp 
increase

100 bp 
decrease

100 bp 
increase

100 bp 
decrease

$ $ $ $

31 March 2015 
Cash & cash equivalents  23,714 (23,714) 23,714 (23,714)

Loans advanced – Microdreams Founda-
tion New Zealand  1,500 - 1,500  -  

31 March 2014 
Cash & cash equivalents 58,659 (58,659) 58,659 (58,659)

Loans advanced – Microdreams Founda-
tion New Zealand  2,000 - 2,000  -  

(II) CREDIT RISK
The Group’s exposure to credit risk, or the risk of counterparties defaulting, arises mainly from trade and other 
receivables. 
The Group manages its exposure to credit risk by the application of a credit policy, credit limits and monitoring 
procedures on an ongoing basis. 

The loan advanced to Microdreams is unsecured. If the Group demands and is repaid any principal prior to the 
due date a 5% penalty fee on the principal amount is repayable. The Group monitors the exposure on an ongoing 
basis to ensure that the counterparty is within their repayment terms. 

For other financial assets (including cash and bank balances), the Group minimises credit risk by dealing 
exclusively with high credit rating counterparties.

The Group establishes an allowance for impairment that represents its estimate of incurred losses in respect 
of the trade and other receivables as appropriate. Impairment is estimated by management based on prior 
experience and the current economic environment.

Maximum exposures to credit risk at reporting date are as follows:

Group Group

2015 2014

$ $

Carrying amounts of financial assets

Cash and cash equivalents 2,525,932 6,363,002

Trade receivables  3,308,817  2,190,357 

Loans advanced - Microdreams Foundation New Zealand  150,000  200,000 

Financial assets at fair value through profit or loss  434,867  430,171 

Receivables by geographic region

Australia 2,711,430  2,186,534 

New Zealand 484,406  3,823 

Singapore 112,981 -
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The Group’s largest individual debtor at the reporting date accounts for $610,166 (2014: $624,845) of the trade 
receivables.

CONCENTRATIONS OF CREDIT RISK
The Group’s largest customer accounts for 19% (2014: 23%) of total sales and 18% (2014: 30%) of trade 
receivables at balance date.

84% (2014: 89%) of the Group’s reporting date cash was with one bank. The Group does not have any other 
significant concentrations of credit risk.

(III) FOREIGN EXCHANGE RISK
Foreign exchange risk arises from future commercial transactions, recognised assets and liabilities. The Group 
is exposed to foreign exchange risk, primarily from purchases of media cost in US Dollars by the Australian 
subsidiary. The Company and Group are also exposed to foreign exchange risk on other financial assets that are 
denominated in US Dollars. The Group may enter into forward foreign exchange contracts to buy US Dollars and 
sell Australian dollars to reduce the risk and impact of any changes to the US dollar and Australian dollar. 

At 31 March 2015, if the currency had weakened/strengthened by 10% against the US dollar with all other variables 
held constant, the Group’s post-tax loss for the year would have been $132,035 (2014: $92,860) higher/lower, 
mainly as a result of foreign exchange gains/losses  on translation of US dollar-denominated trade payables and 
financial assets. Similarly, the impact on equity would have been $132,035 (2014: $92,860) higher/ lower.

(IV) LIQUIDITY RISK
Liquidity risk is the risk that the Group will not be able to meet its obligations associated with financial 
liabilities as they fall due. The Group endeavours to maintain sufficient funds to meet its commitments based 
on forecasted cash flow requirements. The exposure is reviewed on an on-going basis from daily procedures to 
monthly reporting as part of the Group’s liquidity management process.

The table below splits the Group’s financial liabilities into relevant maturity groupings based on the remaining 
period to at the reporting date to contractual maturity date. The amounts disclosed in the table are the 
contractual undiscounted cash flows.

The following are the gross contractual cash outflows of financial liabilities:

31 MARCH 2015

Carrying 
amount

Contractual 
cash flows

0 – 3 
months

4 – 12 
months

1 – 2 
years

3 – 5 
years

5+ 
years

Trade and other
payables 3,497,408 (3,497,408) (2,834,158) (663,250)  -   -   -  

31 MARCH 2014

Derivative financial instruments  34,797 (34,797) (34,797)  -  -   -   -  

Trade and other
payables 2,535,414 (2,535,414) (2,535,414) -  -   -   -  

(V) IMPAIRMENT ALLOWANCE
The ageing of receivables at reporting date was:

Group

2015 2014

Gross
Impairment

provision Gross
Impairment

provision

$ $ $ $

Current receivables 2,439,517   - 1,564,744   - 

Past due: 61 – 90 days 336,087   - 230,245   - 

Past due: 91+ days  533,213 (148,541) 395,368 153,899

  3,308,817 (148,541)  2,190,357 (153,899)

Factors considered in determining whether any impairment provision was required were the age of the debt, 
the financial position of the debtor and past payment history. Amounts greater than 60 days old are considered 
past due in line with the Group’s credit terms but not all are considered to be impaired. The Group had $148,541 
impaired receivables at 31 March 2015 (2014: $153,899).

(VI) FAIR VALUES
Refer to Note 1.23 for information on the determination of fair values.

The following table presents the Group’s assets and liabilities that are measured at fair value at 31 March 2015. 
See note 14 for disclosures of the financial assets that are measured at fair value and note 8 for disclosure of the 
derivative financial instruments that are measured at fair value.

Assets Level 1 Level 2 Level 3 Total

Financial assets at fair value  $  $  $  $ 

Other financial assets

Unlisted securities:

Convertible Units - US  -   -   298,006 298,006

Equity Securities - US  -   -   136,861 136,861

Total assets  -   -  434,867 434,867

The following table presents the Group’s assets and liabilities that are measured at fair value at 31 March 2014.

Assets Level 1 Level 2 Level 3 Total

Financial assets at fair value  $  $  $  $ 

Other financial assets

Unlisted securities:

Convertible Units - US  -   -  257,041 257,041

Convertible Notes - US  -   -  173,130 173,130

Total assets  -   -  430,171 430,171

Liabilities Level 1 Level 2 Level 3 Total

Financial liabilities at fair value through profit or loss  $  $  $  $ 

Derivative financial instruments

Foreign exchange contracts  -  34,797 - 34,797

Total liabilities  -  34,797 - 34,797
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FINANCIAL INSTRUMENTS IN LEVEL 2
The fair value of financial instruments that are not traded in an active market (for example, over-the-counter 
derivatives) is determined by using valuation techniques. These valuation techniques maximise the use of 
observable market data where it is available and rely as little as possible on entity specific estimates. If all 
significant inputs required to fair value an instrument are observable, the instrument is included in Level 2. If one 
or more of the significant inputs is not based on observable market data, the instrument is included in Level 3.

Specific valuation techniques used to value financial instruments include:
• Quoted market prices or dealer quotes for similar instruments;
• The fair value of forward foreign exchange contracts is determined using forward exchange rates at the 

balance sheet date, with the resulting value discounted back to present value.

FINANCIAL INSTRUMENTS IN LEVEL 3
The following table presents the changes in Level 3 instruments for the year ended 31 March 2015.

Equity 
Securities - US

Convertible 
Units - US Total

 $  $  $ 

Opening balance  -   -   -  

Investments at cost  121,777  185,595  307,372 

Gains or (losses) recognised in profit or loss  135,264  (12,465)  122,799 

Balance 31 march 2014 257,041 173,130 430,171

Gains or (losses) recognised in profit or loss 40,965 (36,269) 4,696

Balance 31 march 2015 298,006 136,861 434,867

The Moasis and Plyfe investments are equity investments in unlisted companies. Both investments are 
denominated in USD, and are revalued to the Group’s functional currency at the spot rate ruling at balance date.

In the case of Moasis, the fair value of the units is based on the most recent equity raising transaction for classes 
of instruments with equivalent rights to those attached to the instruments held by the Group. This fair value is 
unadjusted as it reflects a market transaction.

In the case of Plyfe, the valuation is based on an independent appraisal valuation of Plyfe performed by a valuation 
expert independent of both Plyfe and the Group. The valuation technique used is a market approach which includes 
valuations based on discounted market available revenue multiple comparables in combination with valuations 
based on the most recent equity raising transactions completed for classes of instruments in the same class as 
those held by the Group. The valuation adopted is weighted in favour of the value implied by the recent equity 
raising transaction approach. In addition, an illiquidity adjustment has been included in the valuation to reflect 
the unlisted nature of this investment. The following Level 3 assumptions are the key inputs used in the fair value 
measurement of this investment:

Assumption Assumtion Applied Reasonable Possible Shift Change in Valuation

Weighted initial indicative 
equity value

20% weighting in respect 
of market comparables; 

80% weighting in respect 
of recent equity raising 

transactions

10% increase / decrease 
in weighting of market 

comparables
$9,655 decrease 

/ increase respectively

Illiquidity 40% 10% increase / decrease
$9,655 decrease 

/ increase respectively

Market comparables  
revenue multiple applied 68% 10% increase / decrease

$1,542 decrease 
/ increase respectively

Market comparables  
valuation discount 20% 10% increase / decrease

$1,639 decrease 
/ increase respectively

US unlisted 
companies

Fair value at 31 
March 2014

Valuation 
technique Range

Reasonable 
possible shift 

+ / - (absolute 
value)

Change in 
valuation ($)

Moasis Global 
LLC $173,130

Market 
transaction

US $1.53 
- US $3.40 US $122,485 $135,264

Plyfe, INC. $257,041
Market 

transaction

10% movement 
in the value of the 

convertible note (US $15,000) ($17,313)

Given the nature of the valuation approach adopted, the effect of inter relationships between the key 
assumptions described above cannot be reliably quantified. 

The carrying values of cash and cash equivalents, trade and other receivables and trade and other payables 
approximate their fair value estimation.

(VII) CAPITAL MANAGEMENT
The Company’s objectives when managing capital comprising shareholders’ equity are to safeguard the 
Company’s and the Group’s ability to continue as a going concern in order to provide returns to shareholders 
and benefits to other stakeholders and to maintain an optimal capital structure to reduce the cost of capital. 
The Company currently monitors capital on the basis of cash requirements and, in order to maintain or adjust 
the capital structure, undertakes issues of new shares to investors and existing shareholders. The Group and 
the Company have not been subject to any externally imposed capital requirements during the current year or 
comparative period. 

19. SEGMENT INFORMATION
(A) OPERATING SEGMENT 
The Group is organised into one operating segment, the provision of mobile phone enabled promotions and 
marketing services. The segment result is reflected in the financial statements. The Group operates principally in 
Australia.

No customers of the Group’s media & marketing segment individually exceeds 10% of the Groups’ revenues 
(2014: two and they represent approximately $1,085,000 and $817,000 respectively of the Group’s total 
revenues derived in Australia).

(B) GEOGRAPHIC SEGMENTS

2015

Australia New Zealand Singapore Total

$ $ $ $

Operating revenue  7,161,524 1,336,552 659,530 9,157,606

Non-current assets

Property, plant and equipment 28,061 988 - 29,049

2014

Australia New Zealand Singapore Total

$ $ $ $

Operating revenue  6,291,418 764,688 - 7,056,106

Non-current assets

Property, plant and equipment 12,038 1,209 - 13,247
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20. RELATED PARTY INFORMATION
GENERAL
At reporting date the Directors of the Company controlled 16% (2014: 16%) of the voting shares in the Company.

Derek Handley is the sole shareholder of Far East Associated Traders Limited which holds 15.4% (2014: 15.4%) of 
the shares in the Company at balance date. Derek Handley provides executive services to the Company through 
Aera Limited. Derek Handley is a director of Aera Limited.

Malcolm Lindeque entered into a service agreement with the Company pursuant to which he agreed to provide 
certain financial management and operational services to the Company and its subsidiaries at an agreed rate 
through Sharp Acumen Limited. Malcolm Lindeque is a director of Sharp Acumen Limited. Malcolm Lindeque was 
appointed a director in Snakk Media Limited on 8 May 2015.

The Company entered into a loan agreement with Mark Ryan for $62,406 on 15 May 2013, to assist with the 
purchase of 960,098 ordinary shares issued at 6.5 cents. The loan maturity date is 14 May 2015 and the loan 
is interest free. At 31 March 2015 the balance of the loan receivable from Mark Ryan was fully repaid (2014: 
$33,169). In addition, a company Really Useful Crew, has provided creative design services in the production of 
advertising campaigns, Mark Ryan is a director of Really Useful Crew.

Group Group

2015 2014

$ $

Transactions with related parties

Aera Limited 30,000 -

Really Useful Crew 21,750 -

Loan advanced to Mark Ryan - 62,406

Repayment of loan by Mark Ryan (33,169) (29,237)

Related party payables

Payable to Derek Handley 40,630 48,862

Payable to Aera Limited 14,357 -

Payable to Really Useful Crew 11,017 -

  66,004  48,862 

Related party receivables

Loan to Mark Ryan - 33,169

Key management personnel compensation
(excluding directors’ remuneration) comprised:

Short term employee benefits 1,346,534 765,575

Share based payments  142,688  193,644 

  1,489,222  959,219 

KEY MANAGEMENT PERSONNEL AND DIRECTOR TRANSACTIONS
In addition to their salaries and directors’ fees, the Group also provides non-cash benefits to directors and 
executive officers in the form of share options (see note 22).

DIRECTORS’ REMUNERATION
During the year, the Board approved the following fees and remuneration, including all share option benefits, f 
or the directors:

2015 2014

Directors fees
Other 

remuneration Directors fees
Other 

remuneration

$ $ $ $

Directors of Snakk Media Limited

D Handley  87,500 3,180 125,000 11,128

M Kong 22,500 26,870 15,000 54,119

T Alpe – resigned 8 May 2015  22,500  26,870 15,000 54,119 

  132,500 56,920 155,000 119,366

21. SIGNIFICANT EVENTS SUBSEQUENT TO REPORTING DATE

Tim Alpe resigned as a Director on 8 May 2015. Malcolm Lindeque was appointed as a Director on 8 May 2015 and 
Martin Riegel was appointed as a Director on 12 June 2015.

There have been no other events subsequent to reporting date which have a material effect on these financial 
statements.

22. SHARE BASED PAYMENTS

The Group has an established share option plan that entitles selected directors, executives, employees and 
contractors to purchase shares in the Company. In accordance with the terms of issue of the options, holders 
are entitled to acquire shares at the price determined at the time the options were issued. All options are to be 
delivered by physical delivery of shares. 
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Terms and conditions of grants are as follows:

Grant date
Personnel 
entitled

Number of 
instruments Vesting conditions

Contractual  
life of option

As at 1 April 2013 13,870,000

Less: options exercised during the year

Ex Directors (3,000,000)

Key contractors (770,000)

Add: options granted during the year

17/06/2013 Directors 2,000,000

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

17/06/2013 Key executives 960,098

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

19/12/2013
Key employees 
and contractors 5,320,200

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

As at 31 March 
2014 18,380,298

Less: options forfeited during the year (1,848,200)

Add: options granted during the year

20/10/2014
Key employees 
and contractors 794,132

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

11/11/2014
Key employees 
and contractors 1,600,000

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

19/12/2014
Key employees 
and contractors 1,397,088

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

6/01/2015
Key employees 
and contractors 198,544

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

10/02/2015
Key employees 
and contractors 595,632

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

1/03/2015
Key employees 
and contractors 397,088

Three equal tranches, vesting 
on each of the next three 
anniversaries of the grant.

Until 2 calendar years 
from the date of vesting

As at 31 March 
2015 21,514,582

During the year ended 31 March 2014 S Joyce and P Norman exercised their share options in full. The weighted 
average share price at the date of exercise was 10.62 cents per share.

The number and average exercise price of the shares options is as follows:

2015 2014

Weighted 
average 

exercise price
Number of 

options

Weighted 
average 

exercise price
Number of 

options

Outstanding at 1 April 7.4 cents 18,380,298 5.2 cents 13,870,000

Granted during the year 10.81 cents 4,982,484 10.03 cents 8,280,298

Exercised during the year - 5.31 cents (3,770,000)

Forefeited during the year (1,848,200)

Outstanding at 31 March 8.1 cents 21,514,582 7.4 cents 18,380,298

Options outstanding at 31 March 2015 have a weighted average exercise price of 8.1 cents (2014: 7.4 cents) and 
a weighted average contractual life of 3.9 years (2014: 3.9 years). The range of exercise prices outstanding at 31 
March 2015 was 5.0 cents to 12.0 cents (2014: 5.0 cents to 12.0 cents). Options exercisable at 31 March 2015 were 
12,604,049 (2014: 9,166,666). The fair value of services received in return for the share options granted is based 
on the fair value of share options granted measured using a Black Scholes model with the following inputs:

Key executives,  
employees and contractors Directors

2015 2014 2015 2014

Estimated fair value per share at grant 
date (average) 6.35 cents 11.0 cents - 11.1 cents

Exercise price per share (average) 11.3 cents 12.0 cents - 6.5 cents

Expected volatility (average) 115% 100% - 100%

Option life from date of grant 5 years 5 years - 5 years

Risk free interest rate (average) 3.72% 4.24% - 3.11%

Expected volatility was estimated by reference to the Company’s listed share price trading history since listing 
in March 2013 and the volatility of listed equity securities for businesses of a similar nature to the Company 
operating in the media industry.

The share based payment expense for Directors, contractors and employees is as follows:

2015 2014

$ $

Directors 56,920  141,518

Employees  311,431  340,213

Share based payment expense 368,351 481,731


